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Chapter I 
IN'rRODUCTION AND PHILOSOPHY 
The purpose of this survey was to determine 
the radio listening habits of Kittitas County high 
school students' musical tastes, and how they re-
lated to different personal factors of the high 
school student's everyday life. 
Because of the spectacular growth of radio in 
the past thirty years, and its highly commercial 
appeal, it was felt that a factor as tremendous as 
this was responsible for a large part of the high 
school student's musical background. 
It seems necessary to consider the commercial 
assets or liabilities of radio. Speaking of the 
influence of radio on musical culture, Chotzinoff 
writes: 1 
• 
Looking back, it is hardly possible to 
exaggerate what radio has done for the 
musical culture of America - indeed, of 
the world. While many forms of art have 
1. Chotzinoff, Samuel, "Music in Radio", from Chas~ 
Gilbert, W.usic 1!l Radio Broadcasting. NBC-Columbia 
University Broadcasting Series, New York: McGraw 
Hill Book Company, 1946. pp. 14-15. 
b e n e f i t t e d  g r e a t l y  t h r o u g h  r a d i o ,  m u s i c  h a s  
e n j o y e d  t h e  g r e a t e s t  e x p a n s i o n .  T h e  r e a s o n  
f o r  t h i s  i s  i n h e r e n t  i n  m u s i c  i t s e l f .  O f  
a l l  t h e  a r t s ,  i t  i s  t h e  e a s i e s t  t o  a s s i m i l a t e ;  
o f  a l l  t h e  a r t s ,  i t  i s  t h e  o n l y  o n e  w h o s e  
p r o g r e s s  d e p e n d s  o n  f a m i l i a r i t y  a n d  r e p e -
t i t i o n ;  a n d  r a d i o  i s  t h e  i d e a l  m e d i u m  f o r  
f a m i l i a r i t y  a n d  r e p e t i t i o n .  T h i s  i s  e q u a l l y  
t r u e  o f  p o p u l a r  m u s i c  a n d  o f  s o - c a l l e d  
s e r i o u s  m u s i c .  A  h i t  t u n e  m a y  r e q u i r e  l e s s  
r e p e t i t i o n  t o  m a k e  i t  f a m i l i a r  t h a n  d o e s  a  
s y m p h o n y  o f  B r a h m s ,  b u t  " p l u g g i n g "  d o e s  t h e  
t r i c k  f o r .  b o t h .  A n d  t h e  " p l u g g i n g "  o f  g o o d  
m u s i c  o n  t h e  r a d i o  i n  t h e  l a s t  f i f t e e n  y e a r s  
h a s  r e s u l t e d  i n  a  g e n e r a l  a w a r e n e s s  o f  t h a t  
a r t  q u i t e  b e y o n d  t h e  d r e a m s  o f  m u s i c a l  
e d u c a t o r s .  
O n e  c a n  e a s i l y  b e c o m e  i n v o l v e d  i n  t h e  q u e s t i o n  
o f  w h e t h e r  g o o d  r a d i o  m u s i c  i s  a  r e s u l t  o f  a n  
a d v a n c i n g  p u b l i c  o r  w h e t h e r  t h e  l i s t e n i n g  p u b l i c  
a d v a n c e d  b e c a u s e  o f  t h e  m e d i u m  o f  r a d i o .  T h i s  c a n  
b e  a n s w e r e d  b y  t h e  s i m p l e  f a c t  t h a t  w h e n  t h e  s p o n s o r  
i s  a w a r e  t h a t  a  l a r g e  e n o u g h  a u d i e n c e  d e s i r e s  t o  
h e a r  a  c e r t a i n  t y p e  o f  m u s i c a l  p r o g r a m ,  i t  i s  t o  
t h e  b e s t  i n t e r e s t  o f  t h e  b r o a d c a s t i n g  c o m p a n y  t o  
c o m p l y  w i t h  t h e  d e s i r e s  o f  t h e  l i s t e n i n g  p u b l i c .  
I t  i s  a  p r a c t i c e  o f  s o m e  o f  t h e  l e a d i n g  b r o a d -
c a s t i n g  c o m p a n i e s  t o  b e  c o n s t a n t l y  s t r i v i n g  t o  
i m p r o v e  t h e  c a l i b e r  o f  m u s i c  t h a t  i s  b e i n g  b r o a d c a s t e d .  
2  
2  
I l l u s t r a t i n g  t h i s  C h o t z i n o f f  s t a t e s  t h e  c a s e  o f  t h e  
B e l l  T e l e p h o n e  H o u r  w h i c h  s t a r t e d  o u t  w i t h  p o p u l a r  
c l a s s i c s  a n d  n o w  u s e s  w h o l e  m o v e m e n t s  o r  s y m p h o n i e s  
a n d  c o n c e r t o s .  
T h e r e  i s  e v i d e n c e  t o  s h o w  t h a t  r a d i o  h a s  d o n e  
m u c h  t o  b r i n g  g o o d  m u s i c  t o  t h e  l i s t e n i n g  p u b l i c ,  
b u t  i t  h a s  a l w a y s  b e e n  a  p r o b l e m  o f  e d u c a t o r s  t h a t  
s t u d e n t s  i n  s c h o o l  a r e  c o n s t a n t l y  l i s t e n i n g  t o  t h e  
p r o g r a m s  w h i c h  d o  n o t h i n g  c o n s t r u c t i v e  f r o m  a  
c u l t u r a l  s t a n d p o i n t .  T h e  o n l y  b r i g h t  s p o t  i n  t h i s  
p r o b l e m  i s  e v i d e n c e d  b y  t h e  f a c t  t h a t  i f  a  p e r s o n  
l i s t e n s  t o  t h e  r a d i o  e n o u g h ,  h e  w i l l  h e a r  l o t s  o f  
g o o d  i n t e r s p e r s e d  w i t h  b a d .  
R a d i o ,  b e i n g  a  c o m m e r c i a l  f o r c e ,  i s  h i g h l y  
i n t e r e s t e d  i n  t h e  s i z e  o f  t h e  a u d i e n c e ;  i f  m o r e  
p e o p l e  i n  a  c o m m u n i t y  a r e  i n t e r e s t e d  i n  l i s t e n i n g  
t o  c o w b o y  m u s i c  t h a n  t o  s o m e  o f  t h e  s o - c a l l e d  h i g h e r  
t y p e  m u s i c ,  t h e n  i t  i s  q u i t e  e v i d e n t  w h a t  t y p e  o f  
m u s i c  t h e  p r o g r a m  d i r e c t o r  w i l l  s e n d  t h e i r  w a y .  
2 .  I b i d . ,  p . 1 6 .  
3  
Robert G. Sproul compares commercial radio with 
culture: 3 
The American system of broadcasting is 
founded upon the axiom, "It's the size 
of the audience that counts." That is 
not true for cultural activities. In 
education, the quality of instruction 
must always come first. If quality cannot 
be maintained, there is no excuse for 
continuing no matter how large the audience. 
In persuading people to do something that 
requires action rather than thought-for 
example, buying tooth paste or mineral water-
s ize of audience is, I admit, the prime 
requisite. 
Because of the highly commercial aspect of re.~ 
broadcasting, it is surprising that so much good 
music exists for the listener. Naturally the large 
networks can afford to be more idealistic with their 
programs than the small local stations. A sustaining 
program such as the N.B.C. Symphony broadcast, and 
the Saturday afternoon broadcast of the Metropolitan 
Opera, are two excellent examples of the idealistic 
tendencies of the large networks. 
3. Sproul, Robert G., "Radio: An Instrument of 
culture or an Agent of Confusion", from Tyson, 
Levering, Radio and Education, Chicago, Illinois: 
The University of Chicago Press, 1934. p, 33. 
4 
H o w e v e r ,  t o  t h e  d i s t r e s s  o f  c o u n t l e s s  m u s i c  
e d u c a t o r s ,  s o  m a n y  o f  t h e s e  f i n e  p r o g r a m s  a r e  
s u p p o r t e d  b y  t h e  r e v e n u e  f r o m  p r o g r a m s  t h a t  a r e  
h i g h  i n  a d v e r t i z i n g  w o r t h  a n d  p o s s e s s  a  v e r y  h i g h  
H o o p e r  r a t i n g ,  b u t  a d d  n o t h i n g  t o  t h e  l i s t e r n e r ' s  
m u s i c a l  a d v a n c e m e n t .  
L a  P r a d e  s p e a k s  o f  t h e  f u n c t i o n s  o f  t h e  r a d i o  
p r o g r a m :
4  
" T h e  o b j e c t i v e  o f  a  r a d i o  p r o g r a m  i s  
t h r e e f o l d :  t o  a t t r a c t  a n  a u d i e n c e ,  t o  h o l d  i t s  
a t t e n t i o n ,  a n d  t o  l e a v e  i t  s a t i s f i e d . "  O n e  l o o k  a t  
t h e  a b o v e  s t a t e m e n t ,  a n d  i t  i s  n o t  h a r d  t o  s e e  w h y  
s o  m a n y  r a d i o  p r o g r a m s  a r e  f i l l e d  w i t h  t r a s h y  m u s i c .  
I t  i s  e v i d e n t  t h a t  a  l a r g e  a u d i e n c e  c a n  b e  a t t r a c t e d  
w i t h o u t  t h e  p r o d u c e r  d o i n g  a n y t h i n g  t o  e l e v a t e  t h e  
m u s i c a l  c o n t e n t  o f  t h e  p r o g r a m .  L i k e w i s e  t h e  
a u d i e n c e ' s  a t t e n t i o n  c a n  b e  h e l d  w i t h o u t  a n y  a t t e m p t  
a t  a d h e r e n c e ,  o n  t h e  p a r t  o f  t h e  p r o d u c e r ,  t o  c e r t a i n  
m u s i c a l  s t a n d a r d s .  A s  t o  s a t i s f y i n g  a n  a u d i e n c e ,  
t h e r e  w i l l  b e  n o  a t t e m p t  a t  t h i s  t i m e  t o  e x p l a i n  
w h a t  i t  t a k e s  t o  s a t i s f y  p e o p l e  f r o m  a  m u s i c a l  
4 .  L a  P r a d e ,  E r n e s t ,  " B u i l d i n g  t h e  M u s i c a l  P r o g r a m " ,  
f r o m  C h a s e ,  G i l b e r t ,  M u s i c  i n  R a d i o  B r o a d c a s t i n g .  
N B C - C o l u m b i a  U n i v e r s i t y  B r o a d c a s t i n g  S e r i e s ,  
N e w  Y o r k :  M c G r a w  H i l l  B o o k  C o m p a n y ,  1 9 4 6 .  p .  2 1 .  
5  
standpoint. We can say that people can feel 
satisfied without even approaching the aesthetic in 
music. 
La Prade continues about the functions of 
programs: 5 
Once the audience has been induced to tune · 
in, the responsibility for holding it rests 
heavily on the.program builder. In 
approaching.his task, ·he is guided.by 
certain considerations, certain aesthetic 
principles, his own experience and ingenuity-
and virtually no rules, for successful 
programs have been built in almost every 
conceivable way out of every imaginable kind 
and combination of materials. 
It is almost impossible to continue without 
pausing to attempt to mention what is usually meant 
by good and bad music. We are convinced of the fact 
that large networks and stations are able to procure 
the services of the best musicians, and the best 
technical engineers that money can buy; in this, 
they hold a decided edge over the smaller local 
stations, where live talent is concerned. 6 La Prade 
informs us that there is an ample supply of singers 
and instrumentalists in such centers as New York, 
5. Ibid., p. 21. 
6. Ibid., p. 32. 
6 
C h i c a g o ,  a n d  h o l l y w o o d ;  e l s e w h e r e  s u c h  t a l e n t  i s  
l i k e l y  t o  b e  n o n - e x i s t e n t ,  a n d  i n  t h e  s m a l l e r  c i t i e s  
i t  m a y  b e  h a r d  t o  f i n d  c o m p e t e n t  a r t i s t s  o f  a n y  k i n d .  
A s  f a r  a s  r e c o r d i n g s  a r e  c o n c e r n e d ,  t h e  d i f f e r e n c e  
c a n  b e  n e g l i g i b l e  b e t w e e n  t h e  q u a l i t y  o f  r e c o r d i n g  
p r o g r a m s  b e t w e e n  t h e  s m a l l e r  a n d  l a r g e r  s t a t i o n s .  
M u s i c  e d u c a t o r s  a r e  b e c o m i n g  b r o a d e r  i n  t h e i r  
i d e a  o f  w h a t  i s  g o o d  m u s i c  a n d  w h a t  i s  b a d .  O n c e  
~ 
a l l  j a z z  w a s  c o n s i d e r e d  b a d  f o r  t h e  h i g h  s c h o o l  
l i s t e n e r ,  a n d  a l l  s o - c a l l e d  " C l a s s i c a l  m u s i c "  w a s  
c o n s i d e r e d  t o  b e  e x c e l l e n t  l i s t e n i n g  m a t e r i a l .  N o w  
t h i s  a t t i t u d e  h a s  c h a n g e d  c o n s i d e r a b l y  a n d  m u s i c  
t e a c h e r s  d r a w  u p o n  a l l  p h a s e s  o f  r a d i o  m u s i c ,  i n -
c l u d i n g  j a z z  a n d  f o l k  m u s i c  f o r  t h e i r  r e p e r t o i r s .  
T h e  p r o b l e m  i s  p r o b a b l y  n o t  s o  m u c h  p o o r  m u s i c  
a s  t h e  s o m e w h a t  p o o r  p r e s e n t a t i o n  o f  t h e  m u s i e .  
F o r  i n s t a n c e ,  v o c a l  t e a c h e r s  w h o  c o n t i n u a l l y  s t r e s s  
t h e  c o r r e c t  m e t h o d o l o g y  o f  v o c a l  p r o d u c t i o n ,  a r e  
c o n f r o n t e d  b y  s t u d e n t s  w h o  e n j o y  l i s t e n i n g  t o  s u c h  
s i n g i n g  c e l e b r i t i e s  a s  G e n e  A u t r y ,  a n d  V a u g h a n  
M o n r o e .  T h e  b r i g h t  s p o t  i n  t h i s  p i c t u r e  i s  t h e  f a c t  
t h a t  r a d i o ,  b e i n g  s u c h  a  g i g a n t i c  e n t e r p r i s e ,  i s  
a b l e  t o  f u r n i s h  t h e  v e r y  b e s t  i n  m u s i c a l  t a s t e  a l o n g  
w i t h  t h e  s o m e  o f  t h e  w o r s t .  T h i s  p l a c e s  m u c h  u p o n  
7  
the shoulders of the music supervisors, but no 
better supplementary tool than radio was ever placed 
in their hands. A part of the purpose of this thesis 
will be to inquire if high school students are 
seriously listening to radio musical programs, and 
if they are able to discriminate between good and 
bad musical programs. 
Parkinson speaks or the advantage of radio in 
? 
advancing the cause of better music in America: 
Critics damn commercial radio for keeping 
its eye on the dollar sign but they fail to 
admit that commercial radio is probably the 
one reason that America is a musically 
literate nation today. For twenty-five 
years our best orchestras have been broad-
cast even when they earned Hoopers that 
made us blush or blow our tops. The result? 
Small cities, a number of them, ours 
included, are now supporting orchestras which 
before ofttimes had difficulty in supporting 
a concert series. Classical record sales 
have become a substantial income to the very 
profitable record business instead of just 
prestige items. 
There are many educators who reel that radio 
has been a detrimental factor to our culture. They 
cite examples of radio advertizing working on the 
7. Parkinson, Geer, "1ff.usic Problems on Local 
Stations", from Education on the Air. Eighteenth 
Yearbook of the InstituDe ?Or Education by Radio, 
Co.}.umbus, Ohio: Ohio State University Press, 1948. 
pp. 326-327. 
8 
m i n d s  o f  o u r  y o u t h .  T h e i r  o p i n i o n  i s  t h a t  i t s  b a d  
p o i n t s  o u t w e i g h  i t s  g o o d  a d v a n t a g e s .  M o s t  o f  t h o s e  
f r o m  t h i s  s c h o o l  o f  t h o u g h t  f a v o r  g o v e r n m e n t  c o n t r o l  
o f  r a d i o ,  w h i c h  w o u l d  b e  p a t t e r n e d  a f t e r  t h e  B r i t i s h  
B r o a d c a s t i n g  C o m p a n y .  D u r i n g  t h e  e a r l y  t h i r t i e s  
t h i s  w a s  a  l i v e l y  s o u r c e  o f  d e b a t e  a n d  m u c h  h a s  b e e n  
s a i d  p r o  a n d  c o n  f o r  g o v e r n m e n t  c o n t r o l l e d  r a d i o .  
O n e  o f  t h e  m a i n  a r g u m e n t s  f o r  t h e  c o n t r o l l e d  r a d i o  
w a s  t h e  e l i m i n a t i o n  o f  a l l  r a d i o  c o m m e r c i a l s .  
D a v i s  c r i t i c i z e s  r a d i o  i n  A m e r i c a :
8  
I t  i s  n o t  m y  d e s i r e  t o  m i n i m i z e  t h e  m a n y  
f i n e  t h i n g s  w h i c h  t h e  r a d i o  h a s  b r o u g h t  t o  
A m e r i c a ,  n o t  t h e  l e a s t  o f  w h i c h  h a s  b e e n  
i t s  c o n t r i b u t i o n  t o  t h e  s o l i d a r i t y  o f  t h e  
h o m e .  W e  a l l  r e c o g n i z e  i t s  p r e s e n t  v a l u e  
a s  a  r e c r e a t i o n a l  a g e n c y  a n d  i t s  c o n t r i -
b u t i o n  t o  t h e  r e l i g i o u s ,  t h e  p o l i t i c a l ,  
a n d  t h e  e d u c a t i o n a l  f i e l d s ,  i n c l u d i n g  
s o m e  f i n e  m u s i c a l  p r o g r a m s .  Y e t ,  w e  m u s t  
j u d g e  r a d i o  b y  i t s  t o t a l  p r o g r a m  a n d  i t s  
p o t e n t i a l  p o s s i b i l i t i e s  a s  a  c u l t u r a l  
f o r c e  r a t h e r  t h a n  b y  a  f e w  o f  i t s  b e s t  
f e a t u r e s .  W h e n  t h i s  i s  d o n e ,  w e  a t  o n c e  
r e c o g n i z e  t h a t  r a d i o  i n  t h e  U n i t e d  S t a t e s  
h a s  n o t  m e a s u r e d  u p  t o  i t s  p o s s i b i l i t i e s ,  
e v e n  t h o u g h  i t  p r o b a b l y  i s  i m p r o v i n g .  
I t  i s  a l m o s t  u n a n i m o u s l y  c o n c e d e d  t h a t  
t h e  p r e s e n t  u s e  o f  t h e  r a d i o  i n  t h e  U n i t e d  
S t a t e s  i s  h i g h l y  d e f e c t i v e .  
a .  D a v i s ,  J e r o m e ,  " R a d i o ,  C o m m e r c i a l  o r  E d u c a t i o n a l ? "  
f r o m  R a d i o  ~ ~ C u l t u r a l  A g e n c y .  P r o c e e d i n g s  o f  a  
N a t i o n a l  C o n f e r e n c e  o n  T h e  U s e  o f  R a d i o  a s  a  C u l t u r a l  
A g e n c y  i n  A m e r i c a ,  W a s h i n g t o n ,  D . C . :  T h e  N a t i o n a l  
C o m m i t t e e  o n  E d u c a t i o n  b y  R a d i o ,  1 9 3 4 .  p .  3 .  
9  
Tyson 9 summarizes this attitude when he says in 
his official report, "If the American radio system 
continues as it has been going recently with 
commercialism rampant, nothing can save it." 
Radio in the United States is not without some 
controls, however the only governmental control is 
the Federal Communications Act. This act was not 
designed to regulate the caliber of music or the 
type or amount, but rather to protect the listener 
from vulgarities which might occur over the air. 
The British Broadcasting Company is an example 
of governmental controlled radio. Harris gives 
examples of British censorship of broadcasts of a 
political nature, but apparently this difference 
does not exist in the field of music:lO 
This matter of political speakers constitutes 
the chief difference between the American and 
British make-up of radio programs. Each 
system uses approximately the same amount of 
music. The latest report of the International 
Broadcasting Union from Geneva shows the BBC 
programs are approximately sisty-nine per 
cent music while the NBC programs in the 
9. Tyson, Levering, Radio !!E4 Education, Chicago, 
Illinois: The University of Chicago Press, 1933. 
pp. 28-29. 
10. Harris, E. H., "Shall the Government Own, Operate, 
and control Radio Broadcasting in the United States?" 
from Tyson, Levering, Radio and Education, Chicago, 
Illinois: The University of 'ITTi'Icago Press, 1935. p. 101. 
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U n i t e d  S t a t e s  a r e  a p p r o x i m a t e l y  s i x t y -
e  i g h t  p e r  c e n t  m u s i c .  T h e  I n t e r n a t i o n a l  
r e p o r t  u n f o r t u n a t e l y  d o e s  n o t  i n c l u d e  a l l  
A m e r i c a n  s t a t i o n s  b u t  c o n f i n e s  i t s e l f  t o  
t h e  N B C  o n l y .  
C o n t r a r y  t o  p o p u l a r  b e l i e f ,  t h e  r e p o r t  
s h o w s  t h a t  m o r e  s e r i o u s  m u s i c  i s  b r o a d -
c a s t  i n  t h e  U n i t e d  S t a t e s  t h a n  E n g l a n d .  
I n  t h i s  c o u n t r y  t h r e e  t i m e s  a s  m u c h  o p e r a  
i s  p u t  o n  t h e  a i r ,  t w i c e  a s  m u c h  o p e r e t t a  
a n d  f i f t y  p e r c e n t  m o r e  s e r i o u s  o r c h e s t r a l  
m u s i c ,  w h e r e a s  t h e  B B C  b r o a d c a s t s  m o r e  
d a n c e  m u s i c  o r  m u s i c  o f  a  lig~t c h a r a c t e r  
t h a n  i s  h e a r d  i n  t h e  U n i t e d  S t a t e s .  T h i s  
a p p e a r s  t o  r e f u t e  t h e  c o m m o n  c h a r g e s  t h a t  
t h e  A m e r i c a n  a i r  c a r r i e s  m o r e  j a z z  a n d  
c r o o n i n g  t h a n  a p p e a r s  o n  t h e  E n g l i s h  a i r .  
I f  w e  a r e  t o  k e e p  o u r  A m e r i c a n  w a y  o f  l i f e ,  
t h e n  r a d i o  s h o u l d  r e m a i n  a  c o m m e r c i a l  a g e n c y  i n  
k e e p i n g  w i t h  t h i s .  L i s t e n e r s  h a v e  a c c e p t e d  t h i s  
f a c t  o f  c o m m e r c i a l i s m  a n d  a r e  i n f l u e n c e d  b y  b o t h  
t h e  g o o d  a n d  b a d  i n  r a d i o  p r o g r a m s .  F r o m  t h e  
s t a n d p o i n t  o f  m u s i c  e d u c a t i o n  t h i s  m a y  n o t  b e  g o o d ,  
b u t  t h i s  w e  k n o w ,  t h a t  r a d i o  i s  r e s p o n s i b l e  f o r  
o f f e r i n g  m u c h  m u s i c  o f  t h e  h i g h e s t  c a l i b e r  t o  t h e  
m o s t  r e m o t e  p l a c e s  a n d  t o  a l l  p e o p l e  o f  a n y  e c o n o m i c  
c l a s s .  B e f o r e  t h e  r a d i o  b e c a m e  s o  a c c e s s i b l e  t o  t h e  
g e n e r a l  p u b l i c ,  t h e  o n l y  p e o p l e  w h o  c o u l d  e n j o y  
o p e r a  a n d  s y m p h o n y  w e r e  t h o s e  w h o  l i v e d  i n  t h e  l a r g e  
c e n t e r s  a n d  c o u l d  a f f o r d  t o  a t t e n d  t h e  c o n c e r t s .  
1 1  
,,. 
Dykema speaks of the availability of music: 11 
Radio with its remarkable offerings has 
created almost a revolution in the status 
ot music in our country. Twenty-five 
years ago, music in its higher forms was 
heard and enjoyed by only a small portion 
of our people - the musical elite. Today 
there is no type of music which cannot be 
heard by anyone who has access to this 
marvelous invention. Those who a quarter 
of a century ago satisfied their love of 
music with the simpler forms whioh oould 
be produced in the home, the modest 
offerings of the churches, and the 
occasional concerts which were available 
in the large centers of population, now 
have the resources of our own country, 
but, in an increasing degree, of the 
world at their beck and call. Neither 
travel nor riches at the opening of this 
century could command what today the turn 
of a dial brings to humble but discriminat-
ing music lovers. Soloists, quartets, 
light and grand opera groups, oratorio 
societies, acappella choirs, small vocal 
ensembles and corresponding offerings in 
a wide variety of instrumental music -
all of these and more stand ready week 
after week to present the results of 
careful preparation. 
The radio polls have shown us that there is an 
enormous difference numerically, between an audience 
in attendance at a concert and the large army of 
radio listeners. Music educators are interested in 
the fact that high school students comprise a 
portion of the army of radio listeners. 
11. Dykema, Peter W., "Music as Presented by the 
Radio", from Mono!ra.~hs .. on ~ Value £! Radio 
Programs. The rad o nstitute of Audible Arts, 
New York. 1936. p. 43 
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C h o t z i n o f f  t e l l s  o f  t h e  l a r g e  d i f f e r e n c e  i n  
a u d i e n e e s :
1 2  
A  g o o d  w a y  t o  m e a s u r e  t h i s  a d v a n c e  i n  o u r  
c o u n t r y ' s  m u s i c a l  c u l t u r e  t h r o u g h  t h e  
i n s t r u m e n t a l i t y  o f  r a d i o  i s  t o  c o n t r a s t  
t h e  n u m b e r  o f  m u s i c  l o v e r s  w h o  a t t e n d  
s y m p h o n y  c o n c e r t s  a n d  r e c i t a l s  w i t h  t h e  
n u m b e r  w h o  t u n e  i n  o n  m u s i c a l  b r o a d c a s t s  
o v e r  t h e  a i r .  T o  t a k e  N e w  Y o r k  C i t y  a s  
a n  e x a m p l e ,  w h i l e  t h e  N e w  Y o r k  P h i l h a r m o n i c  
S y m p h o n y  O r c h e s t r a  g i v e s  a b o u t  1 1 2  c o n c e r t s  
d u r i n g  t h e  s e a s o n  a n d  t h e  v i s i t i n g  
P h i l a d e l p h i a  a n d  B o x t o n  o r c h e s t r a s  g i v e  t e n  
e a c h ,  i t  m u s t  b e  r e m e m b e r e d  t h a t  a l l  t h e s e  
c o n c e r t s  a r e  p l a y e d  t o  s m a l l  s u b s c r i p t i o n  
a u d i e n c e s  a n d  t h a t  t h e  a c t u a l  n u m b e r  o f  
l i s t e n e r s  i s  o n l y  a b o u t  1 8 , 0 0 0  i n  a  s e a s o n  • • •  
a u d i e n c e  r a t i n g s  f o r  b r o a d c a s t s  c a n n o t  b e  
s o  a c c u r a t e l y  c a l c u l a t e d  a s  c a n  t h e  b o x -
o f f i c e  r e p o r t s  o f  C a r n e g i e  H a l l .  S t i l l ,  
t h e s e  r a t i n g s  a r e  a c c e p t e d  a s  f a i r l y  
c o m p r e h e n s i v e  b y  t h e  c o m m e r c i a l  s p o n s o r s  
o f  r a d i o  p r o g r a m s .  A c c o r d i n g  t o  t h e s e  
r a t i n g s ,  t h e  N e w  Y o r k  P h i l h a r m o n i c - S y m p h o n y  
c o n c e r t s  s h o u l d  r e a c h  a n  a u d i e n c e  o f  a b o u t  
e i g h t  m i l l i o n  p e o p l e  • • •  A  s i n g l e  ~~etropolitan 
O p e r a  b r o a d c a s t  i s  h e a r d  b y  a b o u t  e l e v e n  
m i l l i o n ,  w h e r e a s  a n  a c t u a l  p e r f o r m a n c e  o f  
o p e r a  a t  t h e  M e t r o p o l j t a n  i s  h e a r d  b y  o n l y  
3 , 0 0 0  p e r s o n s  • • • •  W h e r e  a  f e w  t h o u s a n d  
p e o p l e  i n  d i f f e r e n t  p a r t s  o f  t h e  c o u n t r y  
l i s t e n e d  t o  s y m p h o n i c  c o n c e r t s  f i f t e e n  o r  
t w e n t y  y e a r s  a g o ,  m a n y  m i l l i o n s  a r e  l i s t e n i n g  
t o d a y .  
T h i s  s u r v e y  w i l l  a t t e m p t  t o  f i n d  o u t  i f  h i g h  
s c h o o l  s t u d e n t s  a r e  m a k i n g  g o o d  u s e  o f  t h e  a d v a n -
t a g e s  t h e y  h a v e  i n  l i s t e n i n g  t o  g o o d  m u s i c a l  
p r o g r a m s  s u c h  a s  t h o s e  n a m e d  a b o v e .  
1 2 .  C h o t z i n o f f ,  S a m u e l ,  . 2 . l ? . •  c i t . ,  p .  1 5 .  
1 3  
Regardless of the advantages and disadvantages 
of radio, it has become a part of our life and 
culture which is here to stay. The only thing which 
can detract from its inte~est is television and the 
advantages and disadvantages of television are 
comparable to those of radio. Many sections of the 
country are not accessible to the television 
channels, for example, the section tested by this 
survey does not have television. Because of 
geographical features and the exorbitant cost 
involved in bringing television channels to remote 
places, it may be many years before all communities 
in this country are favored with television programs. 
Students tested in this survey do not experience 
television regularly. How radio affects the musical 
tastes of high school students in Kittitas County 
will be a concern of this study. 
It is impossible for anyone to tune in a radio 
and not be exposed to music of some form or the 
other. All of the radio dramas either the best or 
the worst use music as background. Many of the 
radio shows which feature comedians such as Jack 
Benny or Bob Hope are made up of lots of music, 
either as a part of the program or as background 
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m u s i c .  S p o r t s  e v e n t s  a n d  s p o r t s  a n n o u n c e r s  a r e  
h e r a l d e d  i n  b y  s t i r r i n g  m a r c h e s ;  w h i l e  w e  a r e  
w a i t i n g  t o  hea~ t h e  f i n a l  s c o r e  o f  a  l a s t  m i n u t e  
g a m e  w e  h e a r  s o m e  m o r e  m a r c h e s .  Q u i z  s h o w s  w o u l d  
b e  a w f u l l y  b a r r e n  i f  i t  w e r e  f o r  t h e  w e l c o m e  m u s i c  
u s e d  t o  f i l l  t h e  g a p s  w h i c h  a c t s  t o  c o u n t e r a c t  t h e  
s t u p i d i t y  o f  s o m e  o f  t h e  c o n t e s t a n t s .  I t  i s  t o  a l l  
o f  t h i s  m u s i c ,  w h e t h e r  g o o d  o r  b a d ,  t h a t  o u r  h i g h  
s c h o o l  s t u d e n t s  a r e  e x p o s e d .  
D y k e m a  s p e a k s  o f  t h e  l a r g e  a m o u n t  o f  m u s i c  o n  
r a d i o :
1 3  
N o  o t h e r  s i n g l e  i t e m  o f  t h e  v a r i e d  o f f e r i n g s  
w h i c h  r a d i o  p r e s e n t s  i s  a c c o r d e d  s o  m u c h  
a t t e n t i o n  a s  m u s i c .  N o t  o n l y  a r e  t h e r e  
m a n y  p e r i o d s  w h i c h  a r e  d e v o t e d  e n t i r e l y  
t o  m u s i c ,  b u t  p r a c t i c a l l y  e v e r y  p r o g r a m ,  
w h a t e v e r  i t s  m a i n  c o n t e n t  m a y  b e ,  m a k e s  
u s e  o f  m u s i c  t o  s o m e  e x t e n t  a s  i n t r o d u c t i o n  
o r  c l o s e ,  a s  a  f e a t u r e  h e r e  o r  t h e r e ,  o r  
a s  a n  i n c i d e n t a l  a c c o m p a n i m e n t  t h r o u g h o u t .  
T h e  t e n d a n o y ,  m o r e o v e r ,  s e e m s  t o  b e  t o  
p r o v i d e  e v e n  g r e a t e r  q u a n t i t i e s  o f  m u s i c  
a n d  t o  m a k e  t h e  o f f e r i n g s  i n c r e a s i n g l y  
i m p o r t a n t .  H e  w h o  l i s t e n s  t o  r a d i o  w i l l  
h e a r  m u s i c ,  a n d  h e  w i l l  i n c r e a s e  t h e  
s a t i s f a c t i o n  f r o m  h i s  l i s t e n i n g  a s  h e  g r o w s  
i n  a p p r e c i a t i o n  o f  t h e  m e s s a g e  o f  m u s i c .  
C h o t z i n o f f  e m p h a s i z e s  t h e  i m p o r t a n c e  o f  m u s i c  
i n  r a d i o :
1 4  
" T h e  m a j o r  c o n s i d e r a t i o n  o f  r a d i o  h a s  
1 3 .  D y k e m a ,  P e t e r  W . ,  2 . 1 ? . •  c i t . ,  p .  4 3 .  
1 4 .  C h o t z i n o f f ,  S a m u e l ,  2 . 1 ? . •  c i t .  p .  1 7 .  
1 5  
b e e n  a n d  w i l l  c o n t i n u e  t o  b e  m u s i c  • • •  s t a n d a r d s  o f  
e x c e l l e n c e  m u s t  b e  n o t  o n l y  u p h e l d  b u t  i m p r o v e d .  
T h e  c o m m e r c i a l i z a t i o n  o f  m u s i c  o v e r  t h e  a i r  m u s t  
n e v e r  b e  a l l o w e d  t o  a f f e c t  t h e  d i g n i t y  o f  i t s  
p r e s e n t a t i o n . ' '  
T h e  p r e s e n t a t i o n  o f  m u s i c  b y  r a d i o  p r e s e n t s  a  
p r o b l e m  t o  e d u c a t i o n  w h i c h  m a y  b e  s o l v e d  t o  t h e  
a d v a n t a g e  a n d  t h e  e n r i c h m e n t  o f  t h e  s t u d e n t ' s  
m u s i c a l  b a c k g r o u n d .  
T h e  p u r p o s e  o f  t h i s  t h e s i s  w i l l  b e  t o  
d e t e r m i n e  t h e  r a d i o  l i s t e n i n g  h a b i t s  o f  K i t t i t a s  
C o u n t y  h i g h  s c h o o l  s t u d e n t s ,  c o n c e r n i n g  m u s i c .  
1 6  
Chapter II 
THE REVIEW OF RELATED INFORNATION 
The information and research concerning radio 
listening habits, which is reviewed in this chapter, 
is divided into three sections. The first section 
includes writings which are directed towards the 
extent and quality of radio listening habits 
concerning music. The second section comprises 
that information which is concerned with the 
improvement of radio listening habits regarding 
music. The last part of this chapter is a review 
of material which is concerned with the specific 
local problem of this survey. 
Extent .~ 9,uality £!..Radio Listening Habits 
Radio is a commercial enterprise which depends 
upon the listening audience. Because of this, 
research has been conducted to determine what kind 
of programs appeal to people. This research is 
limited because it attempts to determine only how 
many radio families are tuned to a certain radio 
program. Hooper and CAB are examples of rating 
methods which have measured the size of radio 
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a u d i e n c e s .  H o o p e r  i s  u s e d  t o d a y  b y  t h e  l a r g e  
s t a t i o n s  b u t  C A B  w a s  o n e  o f  t h e  e a r l y  c o m p a n i e s  a n d  
i s  n o t  u s e d  t o d a y .  
1  
Z e i s e l  d i s c u s s e s  t h e s e  t w o  m e t h o d s  o f  r a t i n g  
q u i t e  t h o r o u g h l y  a n d  g i v e s  a n  u n b i a s e d  p i c t u r e  o f  
t h e i r  r e l i a b i l i t y .  T h e s e  t w o  s e r v i c e s  b o t h  a t t e m p t e d  
t h e  s a m e  t h i n g  b y  a n  i d e n t i c a l  m e t h o d ,  t h a t  o f  
m a k i n g  p h o n e  c a l l s  t o  p r o s p e c t i v e  l e s t e n e r s .  T h e  
r e s p o n d e n t s  w e r e  a s k e d  t o  w h a t  p r o g r a m  t h e y  h a d  b e e n  
l i s t e n i n g .  T h e  H o o p e r  m e t h o d  a l l o w e d  t h e  p h o n e  t o  
r i n g  s i x  t i m e s  w h i l e  t h e  C A B  i n t e r v i e w e r s  o n l y  
a l l o w e d  t h e  p h o n e  t o  r i n g  f o u r  ti~es. B e c a u s e  o f  a  
d i f f e r e n t  a p p r o a c h ,  t h e  H o o p e r  r a t i n g s  w e r e  s e v e n -
t e e n  p e r  c e n t  h i g h e r  t h . a n  t h e C A B  r a t i n g s .  T h e  
H o o p e r  r a t i n g s  a r e  s t i l l  u s e d  t o d a y  b u t  o t h e r  r a t -
i n g  c o m p a n i e s  a r e  v e r y  p o p u l a r  a n d  u s e  d i f f e r e n t  
m e t h o d s  o f  i n t e r v i e w i n g .  B o t h  H o o p e r  a n d  C A B  o n l y  
a t t e m p t e d  t o  d e t e r m i n e  h o w  m a n y  r a d i o  f a m i l i e s  w e r e  
t u n e d  t o  a  c e r t a i n  p r o g r a m .  T h e s e  t w o  s e r v i c e s  
o n l y  c o v e r e d  e i g h t y - o n e  o f  t h e  l a r g e  c i t i e s  o f  t h e  
1 .  Z e i s e l ,  H a n s ,  " T h e  C o i n c i d e n t a l  A u d i e n c e  
m e a s u r e m e n t "  f r o m  E d u c a t i o n  o n  t h e  A i r .  S i x t e e n t h  
y e a r b o o k  o f  t h e  I n s t i t u i e  r o r - E ' d U C a t T O n  b y  R a d i o ,  
C o l u m b u s ,  O h i o :  O h i o  S t a t e  U n i v e r s i t y  P r e s s ,  
1 9 4 6 .  p p .  3 8 7 - 3 9 9 .  
1 8  
United States. 
2 
Pulse Incorporated is ano.ther rating company 
that uses a method known as aided-recall, whereby 
interviewers do not ask direct questions concerning 
radio, but make the pretense of determining the 
make and model of home appliances. According to 
their own statistics, Pulse revealed that a very 
recent test proved them to be over ninety per cent 
correct. Although Pulse operated in smaller cities 
than Hooper did, the results prove nothing more 
than how many radio families had their radios tuned 
to a certain program. 
One other method of rating the size of a radio 
audience is the Neilson Radio Index3 • "A report-
ing service for broadcasters based on the use of 
the Audimeter. Operated by the A. C. Neilson Co., 
this service regularly reports program ratings, 
trends, and the amount and distribution of radio 
listening by periods of the day." By making use of 
the Audimeter this company is equipped to serve the 
rural areas. 
2. Pulse, Incorporated, "Pulse Method", Broad.ast-
ing. Telecasting p. 58, June, 1952. 
3. Columbia Broadcasting System, Radio Alphabet. 
New York: Hastings House, 1946, p. 52. 
1.1 
P a g e
4  
s p e a k s  o f  t h e  p r o b l e m  o f  m a k i n g  a  s u r v e y  
i n  t h e  r u r a l  a r e a s :  " T h e  N e i l s o n  A u d i m e t e r ,  i n s t a l -
l e d  i n  h o m e s  s e l e c t e d  t o  b e  r e p r e s e n t a t i v e ,  m i g h t  
a f f o r d  a s  a c c u r a t e  a n  a n a l y s i s  o f  u n e x p l a i n e d  
l i s t e n i n g  a c t i v i t i e s  a s  a n y  m e a n s  o f  s u r v e y i n g .  
H o w e v e r  i t  d o e s  n o t  a n s w e r  t h e  q u e s t i o n  " w h y ? . "  
T h e  f o u r  m e t h o d s  o f  r a t i n g  w h i c h  h a v e  j u s t  
b e e n  r e v i e w e d ,  a l l  s e r v e  t h e  s a m e  p u r p o s e .  T h e y  
a r e  r a t i n g s  w h i c h  t h e  b r o a d c a s t e r  u s e s  t o  s e l l  a n  
a d v e r t i z e r  o n  a  c e r t a i n  p r o g r a m .  T h e  r a t i n g s  d o  
n o t  s a y  a n y t h i n g  a b o u t  a c t i v e  l i s t e n i n g  o r  
d i s c r i m i n a t i o n  o n  t h e  p a r t  o f  t h e  l i s t e n e r .  T h e r e  
i s  e v i d e n c e  t h a t  t h o s e  w h o  a r e  c o n n e c t e d  w i t h  t h e  
c o m m e r c i a l  s i d e  o f  r a d i o  a r e  n o t  s a t i s f i e d  w i t h  t h e  
p r e s e n t  s y s t e m s  o f  t h e  l e a d i n g  r a t i n g  c o m p a n i e s .  
T h o s e  d e p e n d e n t  o n  r a d i o  a d v e r t i z i n g  f e e l  t h a t  t h e  
p r e s e n t  r a t i n g s  a r e  n o t  a c c u r a t e  e n o u g h  a n d  d o  n o t  
t e l l  e n o u g h  i n f o r m a t i o n .  T w o  a d v e r t i z e m e n t s
5  
s p e a k  
o f  t h e  w e a k n e s s e s  o f  t h e  r a t i n g s ;  t h o s e  w h o  h a v e  t o  
u s e  t h e  r a t i n g s  a r e  d e m a n d i n g  i n f o r m a t i o n  w h i c h  t h e  
4 .  P a g e ,  T h o m a s ,  J . ,  " A g r i c u l t u r a l  B r o a d c a s t s  
S u r v e y s  o f  R u r a l  R a d i o . L i s t e n i n g "  f r o m  E d u c a t i o n  Q ! ! .  
t h e . ! ! . ! : ·  C o l u m b u s :  O h i o  S t a t e  U n i v e r s i t y ,  1 9 4 8 ,  p . 3 4 0 .  
5 .  T o r b e t ,  A l l e n ,  L . ,  " T h e  R a t i n g  F u s s " ,  B r o a d c a s t -
i n g .  T e l e c a s t i n g  F e b r u a r y ,  1 9 5 2 ,  p .  2 1 .  
2 0  
rating companies are not providing. At present, 
the cost of making a more scientific survey such 
as a questionnaire, is too prohibitive. As the 
number of radio families increases every month, 
the need for improvement in the method of testing 
radio listening habits becomes more evident. 
According to a survey conducted by a Joint 
Radio NebNork Committee 6 composed of research 
officials from ABC, CBS, MBS, and NBC there are 
now, as of January 1, 1952, 105,300,000 radio sets 
which are in the hands of the public and in 
working order, in the United States. This is a 
gain of 9,300,000 from January 1, 1951. Contrary 
to some opinions, the increase in the number of 
television sets in the hands of the public over 
the same period was only 5,162,000. 
Regardless of the large number of radio sets 
in use today, commercial researchers have done very 
little concerning the amount or degree of discrim-
ination in radio listening. Educators interested 
in radio research have contributed most of the 
research in this field. Because of the narrowing 
6. Joint Radio Network Committee, "105.3 'Million 
Radio Sets", ibid., February, 1952, p. 27. 
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f i e l d ,  v e r y  l i t t l e  h a s  b e e n  d o n e  r e g a r d i n g  h i g h  
s c h o o l  l i s t e n e r s  i n  t h e  f i e l d  o f  m u s i c .  
G r u b e r
7  
c o n d u c t e d  a  s u r v e y  o n  o u t  o f  s c h o o l  
r a d i o  l i s t e n i n g  h a b i t s  o f  3 4 9  h i g h  s c h o o l  s t u d e n t s  
f r o m  t h e  P h i l a d e l p h i a  a r e a .  T h e  s t u d e n t s  r e s p o n d e d  
t o  t h e  q u e s t i o n n a i r e  w i t h  t h e  f o l l o w i n g  r e s u l t s .  
G r u b e r  f o u n d  t h a t  t h e r e  w a s  n o  o n e  r a d i o  p r o g r a m  
t h a t  a  m a j o r i t y  o f  t h e  s t u d e n t s  l i k e d  t h e  b e s t .  
W h e n  a s k e d  w h a t  t y p e  o f  p r o g r a m  t h e y  l i k e d  b e s t  
t h e y  l i s t e d  d a n c e  m u s i c ,  s p o r t s ,  v a r i e t y ,  a n d  
a m a t e u r  p r o g r a m s  r e s p e c t i v e l y .  T h e r e  w a s  n o  
s i g n i f i c a n t  d i f f e r e n c e  i n  p r o g r a m  p r e f e r e n c e  a m o n g  
s o c i o - e c o n o m i c  g r o u p s .  T h e  a v e r R g e  n u m b e r  o f  r a d i o s  
p e r  h o m e  w a s  3 . 5 3 ,  a n d  o n e  t h i r d  o f  t h e  h o m e s  h a d  
o n l y  o n e  r a d i o .  O v e r  f i f t y  p e r  c e n t  o f  t h e  s t u d e n t s  
r e p o r t e d  t h a t  t h e y  l i s t e n e d  t o  t h e  r a d i o  t w o  o r  
m o r e  h o u r s  e a c h  d a y .  
D u f f i e l d
8  
c o m p l e t e d  a  s u r v e y  o f  r a d i o ,  
7 .  G r u b e r ,  F r e d ,  C . ,  " O u t - o f - S c h o o l  R a d i o - L i s t e n i n g  
H a b i t s  o f  H i g h  S c h o o l  S t u d e n t s " ,  U n i v e r s i t y  o f  
P e n n s y l v a n i a :  1 9 4 9 ,  f r o m  T h e  E n g l i s h  J o u r n a l .  3 9 : 3 2 5 -
2  7  J u n e  ,  1 9 5  0  •  
8 .  D u f f i e l d ,  P a u l ,  E . ,  ' ' T h e  T e e n - A g e r ' s  t a s t e  i n  
O u t - o f - S c h o o l  M u s i c " ,  M u s i c  E d u c a t o r s  J o u r n a l .  
3 7 : 1 9 - 2 0
1  
J u n e - J u l y ,  1 9 5 1 .  
2 2  
------- ----------'---------
television, and junior high school "music likes 
and dislikes" of 250 incoming pupils in a 
Philadelphia high school for boys, in which the 
majority major in industrial courses. They were 
asked to name their ten favorite radio programs. 
The second question concerned their favorite 
recordings which they listened to outside of school. 
The rest of the questions concerned music but did 
not include radio listening directly. The conclus-
ions discovered from this survey did not make the 
interested parties too happy. A local swing record 
program was listed as first choice of the ten radio 
programs listed. In the second question concerning 
records listened to at home, the favorites were 
those from the Romantic and Modern schools as 
apposed to those of the Classical era. Ninety-one 
pupils knew that Jose Iturbi was a pianist. One 
hundred-forty-five students named Mario Lanza a 
singer, but only eleven named Eugene Ormandy as the 
conductor of the Philadelphia Orchestra. Fifty-
seven respondents placed Toscanini in his rightful 
place as a conductor. This survey did not show the 
amount of radio listening time spent by the student~ 
and it failed to allow the student the chance to be 
23 
v e r y  d i s c r i m i n a t i n g  i n  h i s  o h o i c e  o f  r a d i o  m u s i c .  
H u r l o c k  l i s t s  r a d i o  l i s t e n i n g  a s  a n  i m p o r t a n t  
p a r t  o f  c h i l d  d e v e l o p m e n t :
9  
S t u d i e s  o f  t i m e  s p e n t  i n  l i s t e n i n g  t o  t h e  
r a d i o  s h o w  t h a t  c h i l d r e n  s p e n d  f r o m  o n e  
t o  t h r e e  h o u r s  d a i l y  i n  v o l u n t a r y  l i s t e n i n g .  
T h i s ,  f o r  t h e  a v e r a g e  c h i l d ,  i s  m o r e  t h a n  
t h e  t i m e  g i v e n  t o  l e i s u r e  r e a d i n g  o r  
a t t e n d a n c e  a t  m o v i e s .  C l a r k  ( 1 9 4 0 )  r e p o r t s  
t h a t  t h e  a v e r a g e  t i m e  s p e n t  p e r  w e e k  o n  
r a d i o  l i s t e n i n g  f o r  a l l  t h e  c h i l d r e n  h e  
s t u d i e d  w a s  f i f t e e n  h o u r s ,  t h i r t y - n i n e  
m i n u t e s .  
C h i l d r e n  w i t h  I.~.'s a b o v e  1 3 0 ,  h e  f o u n d ,  
d o  t h e  l e a s t  r a d i o  l i s t e n i n g .  N o  s e x  
d i f f e r e n c e s  w e r e  a p p a r e n t .  R u r a l  c h i l d r e n  
l i s t e n  m o r e  t h a n  d o  u r b a n  c h i l d r e n  ( 1 8  
h o u r s  3 0  m i n u t e s  a v e r a g e  f o r  r u r a l ,  a s  
c o m p a r e d  w i t h  1 2  h o u r s  4 8  m i n u t e s  f o r  u r b a n ) .  
" P r o b l e m "  c h i l d r e n  l i s t e n  m o r e  t h a n  " n o n p r o b l e m "  
( 1 5  h o u r s  v s .  1 2  h o u r s  4 8  m i n u t e s ) ,  a n d  n i n e  
t o  t w e l v e - y e a r - o l d s  l e s s  t h a n  t w e l v e - t o  
f i f t e e n  y e a r - o l d s .  
T h e  p r e c e e d i n g  p a r a g r a p h  c o n c e r n s  t h e  d e v e l o p -
m e n t  o f  t h e  c h i l d  a n d  i t  t o u c h e s  o n l y  l i g h t l y  t h e  
h i g h  s c h o o l  a g e  l i s t e n e r .  T h e  m a j o r i t y  o f  r e s e a r c h  
c o n c e r n i n g  r a d i o  l i s t e n i n g  i s  c o n c e r n e d  w i t h  t h e  
a d u l t  l i s t e n e r  o r  t h e  e l e m e n t a r y  c h i l d ;  i t  i s  t h e  
h i g h  s c h o o l  y e a r s  w h e r e  r e s e a r c h  i s  l a c k i n g  i n  
t h i s  f i e l d .  
9 .  H u r l o c k ,  E l i s a b e t h ,  B . ,  " P l a y " ,  C h i l d  D e v e l o p -
m e n t .  N e w  Y o r k :  M c G r a w - H i l l  B o o k  C o m p a n y ,  
I n c o r p o r a t e d ,  1 9 5 0 ,  p .  3 7 6 .  
2 4  
Children ranging from pre-school age through 
the twelth grade were tested by Koch10 to determine 
what they would like to hear on radio. Five-
hundred-sixty school children, and fifty-five 
pre-school children were asked three simple questi:ns. 
"What radio programs do you listen to regularly'? 
What programs do you listen to sometimes? What 
kind of programs would you like to hear more often? 
They were asked to check a list of programs under 
the first question and to write in their answers 
for the other two. According to Koch, the results 
indicated that the respondents wanted to hear more 
music. The Hit Parade took first choice as a music 
program. Thirty-one per cent stated they wanted 
more music, and one third of those voting for music 
specified "classical", and "semi-classical" music. 
The preceeding report fails to indicate enough 
high school students included in the survey to 
contribute very much information towards this study. 
10. Koch, Melvin, O., Mrs., "What Do children 
Want in Radio?", Ohio Schools. April, 1951, pp. 152-
53. 
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S t e r n e r
1 1  
c o n d u c t e d  a  s u r v e y  o f  3 7 2  p u p i l s  o f  
B a r r i n g e r  H i g h  S c h o o l ,  N e w a r k ,  N e w  J e r s e y .  T h e  
r e s u l t s  s h o w e d  t h a t  r a d i o  t a s t e s  o f  h i g h  s c h o o l  
p u p i l s  a r e  q u i t e  h o m o g e n e o u s .  O u t  o f  3 0 0  r a d i o  
p r o g r a m s ,  Y a k e  B e l i e v e  B a l l r o o m  w a s  t h e  m o s t  
p o p u l a r  a m o n g  t h e  t o p  f i f t e e n  f a v o r i t e s .  Y o u r  H i t  
P a r a d e  w a s  f i f t h ,  J a c k  B e n n y  s i x t h ,  G l e n n  ~~iller~a 
O r c h e s t r a  s e v e n t h ,  T o m m y  D o r s e y  r a t e d  t e n t h  p l a c e ,  
a n d  R e g u e s t f u l l y  Y o u r s  w a s  f o u r t e e n t h .  T h e r e  w e r e  
f e w  s e x  d i f f e r e n c e s  i n  t h e  c h o i c e  o f  t h e s e  f i f t e e n  
p r o g r a m s .  A  s i g n i f i c a n t  r e s u l t  o f  t h i s  p a r t  o f  t h e  
s t u d y  s h o w e d  a n  i n c r e a s e  o f  i n t e r e s t  i n  d a n c e  mus~e 
a s  t h e  p u p i l s  a p p r o a c h e d  t h e  t o p  g r a d e s  i n  h i g h  
s c h o o l .  
S t e r n e r  p o i n t s  o u t :
1
2  
I n  r e s p e c t  t o  t h e s e  f i f t e e n  p r o g r a m s  t h e  
d i f f e r e n c e s  i n  l i s t e n i n g  p a t t e r n s  a r e  o n l y  
s l i g h t l y  i n f l u e n c e d  b y  i n t e l l i g e n c e  a n d  
s o c i o - e c o n o m i c  s t a t u s .  W i t h  a n  i n c r e a s e  
i n  i n t e l l i g e n c e ,  l i s t e n i n g  t o  d a n c e  m u s i c  
d e c r e a s e s .  W h e t h e r  b r i g h t  p u p i l s  a c t u a l l y  
h a v e  l e s s  i n t e r e s t  i n  p o p u l a r  m u s i c  o r  
w h e t h e r  t h e y  a r e  s o  b u s y  w i t h  s o  m u c h  
o t h e r  l i s t e n i n g  t h a t  t h e i r  d e v o t i o n  t o  
t h i s  t y p e  i s  c u r t a i l e d ,  i s  n o t  s h o w n  i n  
t h i s  s u r v e y . "  
1 1 .  S t e r n e r ,  A l i c e ,  P . ,  P h . D . ,  R a d i o ,  M o t i o n  
p i c t u r e ,  a n d  R e a d i n g  I n t e r e s t s .  T e a c h e r s  C o l l e g e ,  
C o l u m b i a  U n i v e r s i t y  C o n t r i b u t T o n s  t o  E d u c a t i o n ,  
N o .  9 3 2 ,  B u r e a u  o f  P u b l i c a t i o n s  T e a c h e r s  C o l l e g e ,  
C o l u m b i a  U n i v e r s i t y ,  N e w  Y o r k :  1 9 4 7 ,  p .  3 5 .  
1 2 .  S t e r n e r ,  A l i c e ,  P . ,  I b i d . ,  p .  3 6 .  
2 6  
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One more important point brought out by this 
survey was the fact that out of the 300 programs 
on the check list, only four were listened to by 
half the group. "It is surprising that in such a 
universally popular activity there is not more 
regular listening to the specific program." This 
last result substantuates the findings of Gruber13 
concerning differences in program choice. 
Lazarsfeld14 found that radio listeners show 
a large degree of discrimination in their radio 
listening. Out of 3,225 respondents, their first 
choice of program was news broadcasts; dance and 
popular music rated a fourth out of sixteen possible 
program type choices. Semi-classical music was 
seventh on the list, and classical music appeared 
in tenth place. Hillbilly and western music was 
fourteenth place in popularity as compared to the 
other programs. 
Although the previous paragraph15 is concerned 
with a very comprehensive survey of radio listening 
13. Gruber, Fred, C., Supra., p. 18. 
14. Lazarsfeld, Paul, F., Kendal, Patricia, L., 
Radio Listening l!! America. from a survey conducted 
by, The National Opinion Research Center. New York: 
Prentice Hall, Inc., 1948, p. 123. 
15. Lazarsfeld, Paul, F., Ibid., p. 14. 
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h a b i t s  o f  A m e r i c a n  p e o p l e ,  t h e  s u r v e y  d o e s  n o t  
a t t e m p t  t o  s a m p l e  a n y  g r o u p  b e l o w  t h e  a g e  o f  t w e n t y -
o n e  y e a r s .  A s  e v i d e n c e d  b y  t h e  f i r s t  s e c t i o n  o f  
t h i s  c h a p t e r ,  r e s e a r c h  h a s  b e e n  c o m p l e t e d  
oonce~ning t h e  l i s t e n i n g  h a b i t s  o f  h i g h  s c h o o l  
s t u d e n t s ,  b u t  m o r e  i s  n e e d e d ,  e s p e c i a l l y  o f  a  
d i v e r s i f i e d  n a t u r e .  
I m p r o v e m e n t  o f  R a d i o  L i s t e n i n g  H a b i t s  
T h e  i m p r o v e m e n t  o f  r a d i o  l i s t e n i n g  h a b i t s  o f  
h i g h  s c h o o l  s t u d e n t s  i s  d e p e n d e n t  u p o n  a  c o m b i n -
a t i o n  o f  t w o  f a c t o r s :  t h e  a m o u n t  o f  t i m e  s p e n t  i n  
a c t u a l  l i s t e n i n g ,  a n d  t h e  a m o u n t  o f  g u i d a n c e  o f  
t h e  l i s t e n i n g  t i m e .  S t u d e n t s  s p e n d  u p  t o  t h r e e  
a n d  o n e  h a l f  h o u r s  e v e r y  d a y  l i s t e n i n g  t o  t h e i r  
f a v o r i t e  p r o g r a m s .  W i t h  t h e  a m o u n t  o f  e x c e l l e n t  
m u s i c  w h i c h  i s  a v a i l a b l e ,  i t  w o u l d  s e e m  w i s e  t o  
g u i d e  t h i s  p o p u l a r  i n t e r e s t  i n  t h e  r i g h t  d i r e c t i o n .  
S u m m e r s  s p e a k s  o f  t h e s e  t w o  f a c t o r s :
1 6  
B o y s  a n d  g i r l s  o f  s c h o o l  a~e a r e  h e a v y  
l i s t e n e r s .  T h e y  s p e n d  3  1 / 2  h o u r s  p e r  
d a y .  T h e y  s p e n d  m o r e  h o u r s  i n  a  y e a r  
t h a n  t h e y  s p e n d  i n  s c h o o l .  T h e y  k n o w  
1 6 .  S u m m e r s ,  H a r r i s o n ,  B . ,  " V a l u e s  o f  R a d i o  
i i s t e n i n g " ,  E d u c a t i o n .  D e c e m b e r ,  1 9 4 4 ,  6 5 : 2 0 2 - 3 .  
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far more about music - serious music and 
music on the concert level as well as 
the popular tunes and orchestras of the 
day than did their counterpart a generation 
ago. This is due partially to the preseht 
day education but also is a result of the 
25 hours they spend listening to the radio 
every week •••• Those elementary and high 
school students who spend three or four 
hours a day listening to radio programs 
are also developing habits and tastes 
in radio listening and the selection of 
radio programs. The standards they 
develop during the formative years of 
their lives are the standards which will 
govern their selection of listening 
materials for 30 or 40 years after they 
leave the school behind them. Might it 
not be a legitimate function of our schools 
to aid in the development of discriminating 
tastes in radio listening and the creation 
of sound standards in the selection of 
radio programs. 
Mayfieldl7 states some of the aims to be 
accomplished from radio listening. "To cause the 
rank and file of boys and girls to maintain, and 
if possible, to increase, the interest which they 
have felt when they first heard and took part in 
music, and to give them suitable opportunities for 
growing constantly more appreciative and more 
intelligent when listening to renditions of 
standard music." 
17. Mayfield, Alpha, C., "Music Appreciation 
Through Radio", Music Educators Journal. November-
December, 1948, 35:50-1. 
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R a d i o  l i s t e n i n g  h a b i t s  c a n  b e  i m p r o v e d  b y  t h e  
i m p r o v e m e n t  o f  t h e  q u a l i t y  o f  r a d i o  p r o g r a m s .  
L a r r a b e e
1 8  
c o n d u c t e d  a  s u r v e y  m a k i n g  u s e  o f  s t u d e n t  
a p p r a i s a l  o f  a  l o c a l  r a d i o  s i t u a t i o n ,  i n  w h i c h  h e  
p r o v e d  t h e  u s e f u l l n e s s  o f  t h e  r a d i o  l i s t e n i n g  
c o u n c i l  i n  a  c e r t a i n  s i t u a t i o n .  I t  w a s  s u g g e s t e d  
t h a t  t h e  c l a s s  c o n d u c t  a  s c h o o l  w i d e  s u r v e y  o f  
p u p i l s '  r a d i o  t a s t e s  a n d  a t t i t u d e s  a n d  m a k e  t h e  
r e s u l t  k n o w n  t o  b r o a d c a s t  o f r i e i a l s .  B e c a u s e  o f  
t h e  i n a d e q u a c i e s  o f  r a d i o  p o l l s  a n d  r a t i n g s  b r o a d -
c a s t  o f f ' i c i a l s  u s u a l l y  w e l c o m e  a n y  h o n e s t  a t t e m p t  
t o  p r e s e n t  a n  a n a l y s i s  o f  l i s t e n e r  n e e d s .  
A  r a d i o  l i s t e n i n g  c o u n c i l  w o u l d  b e  u s e f u l  i n  
h e l p i n g  t o  i m p r o v e  r a d i o  l i s t e n i n g  h a b i t s  i f  i t  w a s  
g u i d e d  b y  c o m p e t e n t  a n d  w e l l  i n f o r m e d  i n s t r u c t o r s .  
C h a p m a n l 9  s a i d ,  " T e a c h e r s  c a n n o t  i n t e l l i g e n t l y  
s u g g e s t  p r o g r a m s  i f  t h e y  a r e  I " ' e . d i o  i l l i t e r a t e s . "  
I t  i s  a  g o o d  t h i n g  w h e n  a  m u s i c  t e a c h e r  i s  a b l e  t o  
g i v e  a n  e x p e r t  d e m o n s t r a t i o n  o f  s o m e  m u s i c a l  s k i l l ,  
1 8 .  L a r r a b e e ,  C a r l t o n ,  H . ,  " A  S t u d e n t  S u r v e y  o f  
t h e  L o c a l  R a d i o  S i t u a t i o n  a t  F r e s n o  S t a t e  C o l l e g e " ,  
School~. S o c i e t y .  J a n u a r y ,  1 9 5 1 ,  p p .  1 9 - 2 1 .  
1 9 .  C h a p m a n ,  A .  L . ,  " T u n e  i n  a n d  L i s t e n " ,  B u r e a u  
o f  R e s e a r c h  i n  E d u c a t i o n  b y  R a d i o ,  T h e  U n i v e r s i t y  
o f  T e x a s ,  A u s t i n ,  S c h o o l  E x e c u t i v e ,  J u n e ,  1 9 4 2 ,  p . 1 3 .  
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when this is not possible its a good thing to know 
of a radio program which handles the situation in 
a most excellent manner. 
Further proof of the value of teaching better 
listening, was evidenced by Tallman20 who designed 
a project for making students aware of the better 
radio programs and the enjoyment which could be 
derived from them. The pupils of the tenth grade 
were assigned radio programs to listen to outside 
of school. These were all musical programs, and 
the pupils were asked to give reports on them. 
"It was amazing to have so many pupils announce tba.t 
they could now "make sense" out of programs that 
had meant nothing to them before, and several 
announced that they were listening to more semi-
classical and classical music." 
Anderson21 supervised a project in the Appleton, 
Wisconsin high school, which was intended to promote 
good listening habits. The pupils were exposed to 
20. Tallman, Marion, "reaching Discriminating Radio 
Listening'', ~ English Journal. October, 1948, 
pp. 408-412. 
21. Anderson, Borghild, "Are Good Radio Listeners 
Made'?", ·rhe English Journal. September, 194<i:l. 
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t h e  p a m p h l e t s :  G o o d  L i s t e n i n g
2 2
,  L e t ' s  L e a r n  t o  
L i s t e n
2 3
,  a n d  R a d i o  L j s t e n i n g
2 4
•  A n d e r s o n  
e x p e r i m e n t e d  b y  t y i n g  i n  t h e  b r o a d c a s t s  o f  t h e  
W e t r o p o l i t a n  O p e r a  w i t h  a  v e r b a l  r e a d i n g  o f  t h e  
l i b e r t t o  a n d  f o u n d  t h e  r e s p o n s e  v e r y  g o o d .  B e c a u s e  
o f  h i s  w o r k  h e  w a s  a b l e  t o  i n f l u e n c e  t h e  a d m i n i a -
t r a t i o n  a n d  t h e  P . T . A .  i n t o  l a u n c h i n g  a  b e t t e r -
l i s t e n i n g - f o r - r a d i o - p r o j e c t .  
A s  e v i d e n c e d  b y  t h e  w r i t i n g s  i n  t h i s  s e c t i o n ,  
e d u c a t o r s  a r e  t a k i n g  a n  a c t i v e  i n t e r e s t  i n  t h e  
i~provement o f  r a d i o  l i s t e n i n g  h a b i t s  o f  s c h o o l  
c h i l d r e n .  T h e  r e v i e w e d  r e s e a r c h  e m p h a s i z e s  t h e  
f a c t  t h a t  h i g h  s c h o o l  s t u d e n t s  a r e  n o t  r e a l i z i n g  
t h e  u t m o s t  o f  r a d i o ' s  h i g h  p o t e n t i a l i t y  i n  m u s i c a l  
p r o g r a m s .  
R e s e a r c h  C o n c e r n i n g  ~ L o c a l  P r o b l e m  
T h e  f i r s t  s e c t i o n  o f  t h i s  c h a p t e r  i n c l u d e s  
i n f o r m a t i o n  c o n c e r n i n g  t h e  r a t i n g  s e r v i c e s
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t h a t  
a r e  u s e d  b y  t h e  l a r g e  r a d i o  s t a t i o n s .  A c c o r d i n g  t o  
2 2 .  W i s c o n s i n  A s s o c i a t i o n  f o r  B e t t e r  R a d i o  
L i s t e n i n g ,  M a d i s o n ,  W i s c o n s i n ,  G o o d  L i s t e n i n g .  
2 3 .  L e t ' s  L e a r n  1 . Q .  L i s t e n ,  I b i d .  
2 4 .  R a d i o  L i s t e n i n g ,  I b i d .  
2 5 .  S u p r a . ,  p p .  1 4 - 1 7 .  
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Kendall 26 those rating services are not very well 
adapted for use by stations with the amount of 
coverage that Ellensburg's KXLE has. KXLE makes 
use of the Conlan27 radio survey. The results of 
this survey furnish information for use by the 
program director in determining attitudes of the 
radio audience in regards to popularity of programs. 
Fisk28 made a case study of a KWSC Listener 
Opinion Poll at Washington State College at Pu.Il:m!n. 
Although the college controls KWSC, and KXLE is a 
commercial enterprise, the country at Pullman is 
quite similar to Kittitas County, and occupational 
trends are quite the same at both places. Fisk 
tested 281 college students regarding their 
preference to type of radio program. Popular music 
was the highest on a list of fifteen program types 
with 242 of the students showing their preference 
for it. Classical music was next with 154 students 
placing it in second place on the list. News 
26. Kendall, Joe, Director of Station KXLE, 
Ellensburg, Washington. 
27. Conlan, Robert, s., Conlan Radio Survey. 
28. Fisk, George, "A Case Study in Small Station 
Listener Research", Defining~ Measuring Radio 
Audiences. Economic and Business Studies, Bulletin 
Number 10, October, 1949, State College of 
Washington, Pullman, Washington. 
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b r o a d c a s t s  w e r e  t h i r d  o n  t h e  l i s t  w i t h  1 4 0  s t u d e n t s  
n e x t  o n  t h e  l i s t  i n  l i s t e n i n g  c h o i c e .  T h e  a b o v e  
s u r v e y  i s  n o t  t o o  i m p o r t a n t  r e g a r d i n g  h i g h  s c h o o l  
s t u d e n t s  b e c a u s e  t h e y  w e r e  n o t  t e s t e d  s e p a r a t e l y .  
T h e  c o l l e g e  s t u d e n t s  o f  W a s h i n g t o n  S t a t e  C o l l e g e  
w e r e  t e s t e d  s e p a r a t e l y  a n d  t h e  r e s u l t s  w e r e  m o r e  
i m p o r t a n t  t o  t h i s  s t u d y  t h a n  t h e  o t h e r  g r o u p  t e s t e d  
b y  F i s k .  
T h e  i n f o r m a t i o n  a n d  r e s e a r c h  r e v i e w e d  i n  t h i s  
c h a p t e r ,  i s  m o r e  o r  l e s s  r e l a t e d  t o  t h e  p r o b l e m  o f  
t h i s  t h e s i s .  R a d i o  r e c e p t i o n ,  a c c e s s a b i l i t y  t o  
g o o d  p r o g r a m s  a n d  t r a i n i n g  i n  l i s t e n i n g  a r e  t h r e e  
v a r i a b l e  f a c t o r s  r e g a r d i n g  h i g h  s c h o o l  s t u d e n t s '  
r a d i o  l i s t e n i n g  h a b i t s  o o n o e r n i n g  m u s i c .  
3 4  
Chapter III 
PROOE')URE 
Radio station KXLE at Ellensburg, Washington, 
is the only commercial station in Kittitas County. 
Although radio listeners are able to hear other 
stations in Yakima and Seattle, KXLE comes in with 
the most velocity and provides the local interest 
which adds to keeping listeners tuned to the home 
town station. The mountains to the west of Cle 
Elum and great stretch of plains to the east of 
Kittitas and Thorp are natural barriers that 
prevent many of the fine programs that originate 
from the big networks to find their way to the 
radio audience of Kittitas County. 
I 
In order to determine radio listening habits, 
a questionnaire, consisting of four sections, was 
constructed and presented to 181 high school 
students in Cle Elum, Thorp, Kittitas, and Ellens-
burg. The questionnaire was presented during the 
school day by the teachers. A copy of this 
questionnaire has been included in the appendix or 
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t h i s  t h e s i s .  
T h e  f i r s t  s e c t i o n ,  c o n s i s t i n g  o f  p a g e  o n e  a n d  
t w o ,  c o n c e r n e d  p e r s o n a l  d a t a .  Q u e s t i o n s  w e r e  a s k e d  
t o  d e t e r m i n e  t h e  g r a d e  a n d  s e x  o f  e a c h  r e s p o n d e n t ,  
a n d  i f  t h e y  l i v e d  i n  t h e  t o w n  o r  o n  a  f a r m .  T h i s  
s e c t i o n  i n q u i r e d  a s  t o  t h e  a m o u n t  o f  t i m e  e a c h  
r e s p o n d e n t  s p e n t  w o r k i n g  e v e r y  d a y  e i t h e r  o n  t h e  
f a r m  o r  o n  o u t - o f - s c h o o l  j o b s ,  a n d  t h e  n u m b e r  o f  
o u t - o f - s c h o o l  o r g a n i z a t i o n s  t o  w h i c h  e a c h  s t u d e n t  
b e l o n g e d .  T h e  i n t e n t i o n  o f  t h i s  s e c t i o n  w a s  t o  
o b t a i n  a  p i c t u r e  o f  t h e  h o m e  l i f e  o f  e v e r y  r e s p o n d m t o  
S e c t i o n  I I  i n c l u d e d  t w e n t y - f o u r  q u e s t i o n s  
c o n c e r n i n g  t h e  s t u d e n t ' s  p e r s o n a l  i n t e r e s t  i n  t h e  
r a d i o .  ' r h e  f i r s t  s i x  q u e s t i o n s  w e r e  d e s i g n e d  t o  
f i n d  o u t  i f  t h e  r a d i o  w a s  a  p a r t  o f  t h e i r  d a i l y  
l i v e s .  T h e y  w e r e  a s k e d  i f  t h e y  w e r e  a l l o w e d  t o  
l i s t e n  t o  t h e  p r o g r a m s  o f  t h e i r  c h o i c e ,  a n d  i f  t h e i r  
t a s t e s  w e r e  t h e  s a m e  a s  t h e  r e s t  o f  t h e  r a d i o  
l i s t e n e r s  i n  t h e i r  f a m i l y .  B e c a u s e  o f  t h e  
g e o g r a p h i c a l  l o c a t i o n  o f  t h e  r e s p o n d e n t s  a  
q u e s t i o n  w a s  i n c l u d e d  t o  d e t e r m i n e  t h e i r  a c c e s s a -
b i l i t y  t o  n e t w o r k  p r o g r a m s .  A  q u e s t i o n  w a s  i n c l u d e d  
t o  f i n d  o u t  i f  t h e  r e s p o n d e n t s  l i k e d  t o  h a v e  t h e  
r a d i o  t u n e d  t o  a  p r o g r a m  w h i l e  t h e y  w e r e  s t u d y i n g .  
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The next eighteen questions attempted to 
determine what type of radio program the students 
preferred and also if the student indulged in any 
discriminating listening. 
Section III pertained to questions concerning 
the school and questions about the student's actual 
music participation. This section of the 
questionnaire attempted to determine how many 
school musical organizations each student belonged. 
It attempted to separate the active musician from 
the non-participant. 
In Section IV the respondent was asked to 
indicate his preference for fifty different radio 
programs by rating them with the figures 1, 2, 3, 
or 4. Figure 1 was the highest rating a program 
could receive, and figure 4 was the lowest rating 
for any program. If the respondent was not 
acquainted with a program he was instructed to leave 
that space blank. The first twenty-seven programs 
were taken from the KXLE weekly radio log and the 
remainder of the fifty were well known radio shows 
that had a large portion of their content devoted 
to music. All of the KXLE programs were record 
programs with the exception of Ellensburg High School. 
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S o m e  o r  p a r t  o f  s o m e  o f  t h e  n e t w o r k  p r o g r a m s  
a p p e a r e d  o n  K X L E  s u c h  a s  l r a r i o  L a n z o  o r  n a m e s  s u c h  
a s  B i n g  O r o s b y  o r  D o r i s  D a y .  A l l  o f  t h e  p r o g r a m s  
o t h e r  t h a n  t h e  f i r s t  t w e n t y - s e v e n  w e r e  b r o a d c a s t  
o v e r  t h e  s t a t i o n s  i n  Y a k i m a .  O f ·  a l l  t h e  p r o g r a m s  
b r o a d c a s t  o v e r  K X L E  o v e r  h a l f  o f  t h e m  w e r e  m u s i c a l  
r e c o r d  p r o g r a m s .  T h i s  p e r c e n t a g e  i s  p r o b a b l y  
h i g h e r  b e c a u s e  r e c o r d s  a r e  u s e d  t o  f i l l  i n  w h e n  
s o m e  o t h e r  p r o g r a m  i s  c a n c e l l e d ,  o r  p a r t  o f  t h e  
m a t e r i a l  f o r  t h a t  p r o g r a m  n e e d s  p a d d i n g ,  o r  t h e  
1  
p r o g r a m  l a c k s  i n t e r e s t .  A c c o r d i n g  t o  K e n d a l l  
m o s t  o f  t h e  K X L E  l i s t e n e r s  p r e f e r r e d  m u s i c  o f  t h e  
l i g h t  c l a s s i c a l  n a t u r e  s u c h  a s  s h o w  t u n e s .  W o s t  
o f  t h e  p o p u l a r  m u s i c  oo~ing f r o m  K X L E  w a s  o n  t h e  
c o n s e r v a t i v e  s i d e  w i t h  t h e  e m p h a s i s  o n  b a l l a d s  a n d  
s e n t i m e n t a l  m u s i c  w i t h  c o m m e r c i a l  b a n d s  a n d  s w e e t  
b a n d s  b e i n g  i n  t h e  l e a d  a n d  v e r y  l i t t l e  s e r i o u s  
j a z z  a p p e a r e d  o n  a n y  o f  t h e  p r o g r a m s .  I t  i s  
r e v e a l i n g  t o  n o t e  t h a t  v e r y  l i t t l e  w e s t e r n  o r  
c o w b o y  m u s i c  w a s  i n c l u d e d  i n  t h e  p r o g r a m s  o v e r  
K X L E .  T h e  o n l y  p r o g r a m  t h a t  w a s  p r e d o m i n a n t l y  
W e s t e r n  i s  t h e  L i b e r t y  J a m b o r e e .  
1 .  K e n d a l l ,  J o e ,  S u p r a . ,  p .  2 7 .  
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All of the data organized in the next chapter 
was obtained by a questionnaire which was 
administered extemporaneously by the teachers, and 
this writer in the selected high schools. Informa-
tion used in the formation of this questionnaire 
was obtained by a thorough examination of the daily 
radio logs of the Seattle, Yakima, and Ellensburg 
radio stations. 
The questionnaire method was used to gather 
the data in this survey because it was a convenient 
method of finding the desired information. It 
would not have been feasible to have attempted to 
contact and interview all of the respondents 
personally. Good, Barr and Scates tell of the 
value of the questionnaire: 2 
A questionnaire is a form which is pre-
pared and distributed for the purpose 
of securing responses to certain questions. 
Generally these questions are factual, 
designed to secure information about 
conditions or practices of which the 
recipient is presumed to have knowledge • 
••• The questionnaire procedure normally 
comes into use where one cannot readily 
see personally all of the people from 
whom he desires responses or where there 
is no particular reason to see them 
personally. 
2. Good, C. V., Barr, A. s., and Scates, D. D., 
The Methodology of Educational Research. New York: 
Appleton-Century-Crofts, Incorporated, 1935. pp. 
324-5. 
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L u n d b e r g
3  
s a y s  t h a t  i f  t h e  q u e s t i o n n a i r e  i s  
p r o p e r l y  p r e p a r e d  i t  i s  a n  i n s t r u m e n t  c a p a b l e  o f  
y i e l d i n g  r e l i a b l e  ~esults. 
R e g a r d i n g  t h e  v a l i d i t y  o f  t h e  q u e s t i o n n a i r e ,  
t h e  s a m e  r u l e s  o f  c o n s t r u c t i o n  t h a t  m a k e  f o r  
r e l i a b i l i t y  a f f e c t  t h e  v a l i d i t y .  T h e  q u e s t i o n n a i r e  
s h o u l d  b e  w o r d e d  v e r y  c a r e f u l l y  a n d  i t  s h o u l d  
c o n s i s t  o f  a n  i n t e l l i g e n t  a p p e a l  f o r  c o o p e r a t i o n .  
S p e a k i n g  o f  v a l i d i t y  o f  q u e s t i o n n a i r e s ,  
L u n d b e r g  s a y s :
4  
W e  a s s u m e  h i g h  v a l i d i t y  w h e n  w e  h a v e  g u a r d e d  
a g a i n s t  t h e  k n o w n  p o s s i b i l i t i e s  o f  e r r o r ,  
w h e n  t h e r e  i s  n o  k n o w n  r e a s o n  w h y  i n f o r m a n t s  
s h o u l d  i n t e n t i o n a l l y  m i s l e a d ,  a n d  w h e n  t h e  
r e s u l t s  a r e  n o t  i n c o n s i s t e n t  w i t h  o t h e r  
k n o w n  f a c t s  a b o u t  t h e  r e s p o n d e n t s  o r  w i t h  
o t h e r  m e a s u r e s ,  t h e  v a l i d i t y  o f  w h i c h  i s  
n o t  a c c e p t e d  • • •  I n  t h e  e n d ,  t h e  v a l i d i t y  o f  
a l l  i n s t r u m e n t s  w i l l  b e  d e t e r m i n e d  b y  
t h e i r  u s e f u l l n e s s  i n  s e r v i n g  t h e  d i s c r i m -
i n a t o r y  p u r p o s e s  f o r  w h i c h  t h e y  w e r e  
i n v e n t e d ·  
T h e  q u e s t i o n n a i r e  w a s  a  g o o d  i n s t r u m e n t  t o  u s e  
f o r  g a t h e r i n g  t h e  d a t a  f o r  t h i s  s u r v e y .  B e c a u s e  i t  
w a s  a n  u n s i g n e d  q u e s t i o n n a i r e ,  t h e  r e s p o n d e n t s  
c o u l d  a n s w e r  a l l  o f  t h e  q u e s t i o n s  t r u t h f u l l y ,  o r  
w i t h o u t  f e a r  o f  r~cognition, o r  a n t i c i p a t i o n  o f  
3 .  L u n d b e r g ,  G e o r g e  A . ,  S o c i a l  R e s e a r c h .  N e w  Y o r k :  
V a n  R e e s  P r e s s ,  1 9 4 9 ,  p p .  1 9 8 - 9  
4 .  L u n d b e r g ,  G e o r g e  A . ,  I b i d . ,  p p .  2 0 1 - 3  
4 0  
-· --·--------~-------
praise or reprisal. This questionnaire was 
convenient to administer and involved no coaching 
or preparation on the part of the respondents in 
the high achools. Having fulfilled the require-
ments suggested by Lundberg, Good, Barr and Scates, 
served to justify the questionnaire approach in 
this study. 
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C h a p t e r  I V  
O R G A N I Z A T I O N  A N D  I N T E R P R E T A T I O N  O F  T H E  D A T A  G A T H E R E D  
T h e  d a t a  i n  t h e  s u r v e y  o f  r a d i o  l i s t e n i n g  
h a b i t s  o f  h i g h  s c h o o l  s t u d e n t s  i s  p r e s e n t e d  i n  t h i s  
c h a p t e r .  I t  i s  p r e s e n t e d  i n  t a b u l a r  f o r m  a n d  i n  
t h e  f o r m  o f  d i s c u s s i o n .  T h e  m a i n  f a c t o r s  w h i c h  a r e  
p r e s e n t e d  i n c l u d e  c l a s s i f i c a t i o n  b y  s e x ,  g r a d e ,  a n d  
t y p e  o f  h o m e .  
T h e  1 8 1  q u e s t i o n n a i r e s  w e r e  f i r s t  t a b u l a t e d  b y  
a d d i n g  t h e  d i f f e r e n t  p o s s i b l e  r e s p o n s e s  o f  e a c h  o f  
t h e  n i n e t y - f o u r  q u e s t i o n s  a n d  t h e i r  p a r t s .  T e n  
g r a d u a t e  s t u d e n t s  o f  C e n t r a l  W a s h i n g t o n  C o l l e g e  o f  
E d u c a t i o n  p a r t i c i p a t e d  i n  t h e  t a b u l a t i o n ,  a n d  t h e i r  
r e s u l t s  w e r e  t a b u l a t e d  o n  a n  a d d i n g  m a c h i n e .  
S e c t i o n  I  o f  t h e  q u e s t i o n n a i r e  c o n c e r n s  
p e r s o n a l  d a t a .  T h e  q u e s t i o n n a i r e s  w e r e  p r e s e n t e d  
t o  m o s t  a l l  h i g h  s c h o o l  s t u d e n t s  i n  t h r e e  d i f f e r e n t  
h i g h  s c h o o l s  i n  K i t t i t a s  C o u n t y  a n d  a  s e l e c t  s a m p l e  
f r o m  E l l e n s b u r g .  T h e  n u m b e r  o f  s t u d e n t s  w h i c h  
r e s p o n d e d  f r o m  t h e  d i f f e r e n t  h i g h  s c h o o l s  a p p e a r e d  






The above figures are not too significant with the 
exception of Ellensburg. The twelve students from 
Ellensburg were members of a summer chorus and for 
the most part they signified excellent preferences 
concerning choice of programs and musical taste. 
In question 7 in Section II, seven students out of 
twelve from Ellensburg indicated they liked to 
listen to symphony orchestras. Out of the seventy-
nine respondents from Cle Elum, only twenty two 
indicated that they liked to listen to symphonies. 
However, it would not be right to draw any 
conclusions from this comparison because the group 
from Ellensburg was so small and selected. In most 
of the comparisons of the other three towns the 
difference in results was negligible. The students' 
trends run very close in regards to their listening. 
The questionnaires were next divided into 
groups of the four different grades in high school. 
These amounts totaled: 
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F r e s h m e n - - - - - - - - - - - - - - - 4 5  
S o p h o m o r e s - - - - - - - - - - - - - 4 6  
J u n i o r s - - - - - - - - - - - - - - - - 3 9  
S e n i o r s - - - - - - - - - - - - - - - - 5 1  
Q u e s t i o n s  7  a n d  8 ,  i n  S e c t i o n  I I ,  w h i c h  c o n c e r n e d  
s y m p h o n y  a n d  c o w b o y  m u s i c ,  w e r e  c o n s i d e r e d  s i g n i f i -
c a n t  q u e s t i o n s  t o  t h e  m a k e  u p  o f  t h i s  s u r v e y .  T h e  
r e s u l t s  a p p e a r i n g  o n  t h e  t a b u l a t i o n  s h e e t s  w e r e  
d i s t r i b u t e d  a s  f o l l o w s :  
Q u e s t i o n  7 :  D o  y o u  l i k e  t o  l i s t e n  t o  s y m p h o n y  
o r c h e s t r a s ' ?  
F r e s h m e n  
y e s - - - - 6  
n o - - - - 3 9  
T o t a l  
Y e s - - - - - 4 2  
N o - - - - - 1 2 8  
S o p h o m o r e s  
y e s - - - - - - 8  
n o - - - - - - 3 1  
J u n i o r s  
Y e s - - - 1 0  
N o - - - - 2 6  
S e n i o r s  
Y e s - - - 1 8  
N o - - - - 3 2  
Q u e s t i o n  8 :  D o  y o u  l i k e  t o  l i s t e n  t o  c o w b o y  
m u s i c  o v e r  t h e  r a d i o ?  
F r e s h m e n  
Y e s - - - 3 4  
N o - - - - - 9  
T o t a l  
Y e s - - - - - 1 2 5  
N o - - - - - - - 4 9  
S o p h o m o r e s  
Y e s - - - - - 3 3  
N o - - - - - - 1 2  
J u n i o r s  
Y e s - - - 2 5  
N o - - - - 1 1  
S e n i o r s  
Y e s - - - 3 3  
N o - - - - 1 7  
A c c o r d i n g  t o  t h e  d a t a  g a t h e r e d  i n  t h i s  s u r v e y  t h e r e  
w a s  v e r y  l i t t l e  d i f f e r e n c e  b e t w e e n  t h e  l i s t e n i n g  
t a s t e s  o f  t h e  d i f f e r e n t  g r a d e s  i n  h i g h  s c h o o l .  T e n  
p e r  c e n t  m o r e  s e n i o r s  l i k e d  t o  l i s t e n  t o  s y m p h o n y  
o r c h e s t r a s  t h a n  j u n i o r s ,  b u t  t h e r e  w e r e  t w e l v e  m o r e  
s e n i o r s  t h a n  j u n i o r s  i n  t h e  s u r v e y  s o  a c c u r a t e  
4 4  
---" --~----- ------
comparisons are difficult regarding these two 
questions. Freshmen and sophomores' radio listen-
ing tastes reflected even less desire to hear 
symphony orchestras but little difference is shown 
in desire to listen to cowboy music. 
The questionnaires were next placed in two 
groupings of eighty-nine boys, and ninety-two girls. 
It was then determined how each group responded 
through questions 7 through 21 in Section II 
inclusive. 
In order to present a clear picture of the 
problem of difference in radio listening habits of 
the sexes, a table was prepared which included the 
totals of all the respondents' answers tabulated 
through questions 7 to 21 inclusive. The responses 
of the boys and girls were then compared with the 
totals of all the respondents, in tabular form. 
Table I, Comnarison .Qf. Boys' fill9. Girls'Interests 
in Radio, was inserted in the following pages of 
the survey. 
45 
1r A B L E  I  
C o m p a r i s o n  o f  B o y s '  a n d  G i r l s '  I n t e r e s t s  i n  R a d i o  
C l a s s i f i c a t i o n  
T o t a l  R e s p o n s e s  B o y s '  a n d  G i r l s '  R e s p o n s e s  
? .  ~o y o u  l i k e  t o  l i s t e n  t o  s y m p h o n y  o r c h e s t r a  
p r o g r a m s ?  
8 .  
9  •  
1 0 .  
Y e s  4 2  - - - - - - - - - - - - - B o y s  • • • •  Y e s  1 6  N o  6 7  
N o  1 2 8  - - - - - - - - - - - - - G i r l s  • • •  Y e s  2 7  N o  6 0  
D o  y o u  l i k e  t o  l i s t e n  t o  c o w b o y  m u s i c  
r a d i o ?  
Y e s  1 2 5  - - - - - - - - - - - - - B o y s  • • . •  Y e s  6 4  
N o  4 9  - - - - - - - - - - - - - G i r l s  • • •  Y e s  6 1  
D o  y o u  l i k e  t o  l i s t e n  t o  d a n c e  b a n d s  
r a d i o ?  
Y e s  1 4 0  - - - - - - - - - - - - - B o y s  • • • •  Y e s  5 9  
N o  3 9  - - - - - - - - - - - - - G i r l s  • • •  Y e s  8 1  
o v e r  t h e  
N o  2 2  
N o  2 7  
o v e r  t h e  
N o  2 9  
N o  1 0  
T o  w h i c h  b a n d  w o u l d  y o u  r a t h e r  
S t a n  K e n t o n  1 1  - - - - - - - B o y s - 2 . _  
G u y  L o m b a r d o § . . § .  - - - - - - - B o y s  3 8  
D o n ' t  k n o w  7 7  - - - - - - - B o y s  4 4  
l i s t e n ?  
G i r l s  1 0  
Girls~ 
G i r l s  3 3  
1 1 .  W h i c h  c o m b o  w o u l d  y o u  r a t h e r  l i s t e n  t o ?  
O s c a r  P e t e r s o n  2  - - - - - B o y s  1  G i r l s  1  
T h e  T h r e e  Suns--s3-----Boys~ G i r l s - - g ' 6  
D o n ' t  k n o w  9 5 - - - - - B o y s  6 0  G i r l s  3 5  
1 2 .  W h i c h  k i n d  o f  r a d i o  p r o g r a m  d o  y o u  s p e n d  m o r e  
t i m e  l i s t e n i n g  t o  d u r i n g  t h e  w e e k ?  
S p o r t s  n e w s  2 8  - - B o y s  2 4  G i r l s  4  
P o p u l a r  r e c o r d  p r o g r a m s  1 4 2 - - B o y s  5 8  G i r l s  8 4  
S y m p h o n y  r e c o r d  p r o g r a m s  6  - - B o y s  4  G i r l s  2  
- - -
{ N o t e :  D a t a  f o r  t h i s  t a b l e  w a s  o b t a i n e d  f r o m  
q u e s t i o n s  7  t h r o u g h  2 1  i n  S e c t i o n  I I  o f  t h e  
Q , u e s t i o n n a i r e . )  




To which band would you pref er 
Duke Ellington 41------Boys 18 
Sammy Kaye '73------Boys~ 










these singers would you rather 
89--------Boys 32 Girls 57 
18--------Boys-S- Girls-re 
73--------Boys 48 Girls 23 
hear? 













16. To which kind of program do you spend more time 
listening? 
17. 
Roundtables 15 Boys 8 Girls 7 
News Commentators 29 Boysl.Q_ Girls l4 
Disk Jocky's Record shows 134 Boys~ Girls 71 
To which kind of program do you 
listening? 
Mystery Plays 61 ----Boys 38 
Record Programs 118----~oys 51 
spend more time 
Girls 23 
Girls 67 




Marian Anderson 66 ----Boys 33 Girls 33 
Kate Smith 101----Boys 49 Girls 52 




To which program 
Gangbusters 
Bing Crosby Show 
Don't know 
program do you spend more time 




would you rather listen? 
57----Boys 33 Girls 24 
87----Eoys~ Girls~ 
l5----Boys 12 Girls 13 
Which kind of radio program 
hear'? 
would you rather 
Baseball games 51 
Popular record programs 122 
Symphony programs 6 
Boys 42 Girls 9 
Boys 44 Girls'78 
Boys 3 Girls 3 
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T h e r e  w e r e  1 7 0  r e s p o n d e n t s  t h a t  a n s w e r e d  
q u e s t i o n  7  i n  S e c t i o n  I I .  I t  w a s  q u i t e  s i g n i f i c a n t  
t h a t  1 2 8  o f  t h e s e  i n d i c a t e d  t h e y  d i d  n o t  l i k e  t o  
l i s t e n  t o  s y m p h o n y  o r c h e s t r a  p r o g r a m s .  I t  w a s  v e r y  
e a s y  t o  c o m p a r e  q u e s t i o n  7  w i t h  q u e s t i o n  8 .  C o w b o y  
m u s i c  i s  a  t y p e  o f  m u s i c  t h a t  t h e  r e s p o n d e n t s  l i k e d  
t o  h e a r ;  1 2 5  i n d i c a t e d  t h e y  l i k e d  t o  l i s t e n  t o  
c o w b o y  m u s i c  o v e r  t h e  r a d i o ,  a n d  f o r t y - n i n e  s a i d  
t h e y  d i d  n o t .  I t  i s  o b v i o u s  t h a t  c o w b o y  m u s i c  i s  
m u c h  p r e f e r r e d  t o  s y m p h o n y .  
R e f e r r i n g  t o  d a n c e  b a n d s  a s  a  w h o l e ,  1 4 0  
r e s p o n d e n t s  o u t  o f  1 7 9  i n d i c a t e d  t h e y  l i k e d  t o  
l i s t e n  t o  t h e m .  H o w e v e r ,  t h e  r e s p o n d e n t s  s h o w e d  
a  d e f i n i t e  t r e n d  i n  t h e i r  p r e f e r e n c e  f o r  d i f f e r e n t  
d a n c e  b a n d s  a n d  c o m b o s .  I n  q u e s t i o n s  1 0 ,  1 1 ,  a n d  
1 3  t h e  r e s p o n d e n t s  s h o w e d  a  h i g h  p r e f e r e n c e  f o r  
b a n d s  t h a t  p l a y e d  a  c o m m e r c i a l  s t y l e  o f  s w e e t  m u s i c .  
T h e  b a n d s  t h a t  p l a y  m o r e  s e r i o u s  j a z z  w e r e  l o w  i n  
t h e  s t u d e n t s '  p r e f e r e n c e .  T h e  o n l y  e x c e p t i o n  t o  
t h i s  t r e n d  w a s  q u e s t i o n  1 5  w h e r e  E d d y  H o w a r d  w a s  
c o m p a r e d  w i t h  W o o d y  H e r m a n .  T h e  l a t t e r  w a s  r a t e d  
s o m e w h a t  l o w e r  t h a n  E d d y  H o w a r d ,  b u t  W o o d y  H e r m a n  
h a s  o f t e n  b e e n  c a l l e d  a  s w e e t  b a n d  s o  t h i s  w a s  n o t  
t o o  s i g n i f i c a n t .  
4 8  
In every question in Section II the respon-
dents indicated that popular record programs were 
their favorite programs. Popular record programs 
were more popular than sports news and sports events, 
even for boys during a heavy sports season. Answers 
to question 21 corroborate this and also further 
strengthens the idea evidenced by the responses on 
question 7. Kate Smith, Bing Crosby, Gene Autry 
and Jack Benny were names that polled a high 
preference rating by the respondents. It appears 
that the bigger the name nationally, the higher the 
preference rating. 
Table I on page 46 of this survey gives a 
picture of the results of questions 7 through 21 as 
separated according to sex. The table shows that 
in most of the questions the girls showed a higher 
preference for musical programs than boys. The 
trends were the same, with the exception of sport 
programs, where the boys indicated more of them 
liked sports programs than did the girls. This 
table indicates that the girls rated most of the 
musical programs slightly higher than the boys 
rated them. 
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T h e  l a s t  s i g n i f  i o a n t  q u e s t i o n  i n  S e c t i o n  I  w a s  
q u e s t i o n  7 .  I t  a t t e m p t e d  t o  i n d i c a t e  i f  t h e  
r e s p o n d e n t s  l i v e d  w i t h  b o t h  o f  t h e i r  p a r e n t s  o r  i f  
t h e y  c a m e  f r o m  b r o k e n  h o m e s .  T h e r e  w e r e  1 7 4  
s t u d e n t s  t h a t  a n s w e r e d  t h i s  question~ T h e r e  w e r e  
1 4 7  r e s p o n d e n t s  t h a t  l i v e d  w i t h  b o t h  o f  t h e i r  
p a r e n t s ,  a n d  s i x t e e n  t h a t  l i v e d  w i t h  o n e  o f  t h e i r  
p a r e n t s .  T h e  o t h e r  e l e v e n  l i v e d  w i t h  r e l a t i v e s  o r  
g u a r d i a n s .  T h e  l i s t e n i n g  t r e n d s  o f  t h e s e  s t u d e n t s  
c o m i n g  f r o m  t h e  b r o k e n  h o m e s  f o l l o w e d  t h e  s a m e  
t r e n d s  a s  t h o s e  s t u d e n t s  w h o  l i v e d  w i t h  b o t h  
p a r e n t s .  T h e s e  t w o  g r o u p s  w e r e  t a b u l a t e d  o n  
q u e s t i o n s  7  a n d  8  i n  S e c t i o n  I I .  T h e  r e s u l t s  o f  
q u e s t i o n  7  i n d i c a t e d  t h e r e  w e r e  1 7 1  r e s p o n d e n t s  
w h o  a n s w e r e d  t h i s  q u e s t i o n .  T h e r e  w e r e  n i n e t e e n  
r e s p o n d e n t s  f r o m  b r o k e n  h o m e s  t h a t  a n s w e r e d  t h i s  
q u e s t i o n  i n  t h e  n e g a t i v e  a n d  t h e  r e m a i n i n g  e i g h t  
s a i d  t h e y  d i d  l i k e  s y m p h o n y  o r c h e s t r a  p r o g r a m s .  
T h i s  a  h i g h e r  p e r c e n t a g e  t h a n  p e r c e n t a g e s  o f  o t h e r  
g r o u p s  b u t  s i z e  o f  s a m p l e  m a y  a l l o w  q u e s t i o n i n g  o f  
i t s  s i g n i f i c a n c e .  o r  t h o s e  w h o  l i v e d  w i t h  b o t h  
p a r e n t s ,  l C 5  s a i d  t h e y  d i d  n o t  l i k e  s y m p h o n y  
p r o g r a m s  a n d  t h i r t y - n i n e  i n d i c a t e d  t h e y  d i d .  T h e  
5 0  
results of question 8 were similar to this pattern. 
According to the data gathered for these two 
questions, there is a little difference in listen-
ing habits of students coming from broken homes 
and those living with both of their parents. 
There were 171 responses to question 12 in 
Section I. There were only eleven students that 
indicated their homes were not happy places to live. 
This was too small a number to draw any conclusions 
in regards to listening habits. 
Section II also revealed that 116 students 
compared to forty-six, who answered in the negative, 
liked to have their radios tuned to a musical 
program while they were studying. Almost all of 
the respondents were allowed to listen to the 
programs of their own choosing; only seven stated 
they were not allowed to listen to those of their 
own choice. 
Eighty-four students had their own personal 
radio and eighty-seven did not, but there was at 
least one radio in the home of every respondent. 
Fifty-six homes had only one radio, fifty-nine had 
two, thirty-eight had three, and seventeen boasted 
70713 
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o f  f o u r  o r  m o r e  r a d i o s  i n  t h e i r  h o m e s .  O u t  O f  1 7 2  
r e s p o n s e s  t h e r e  w e r e  o n l y  t e n  t h a t  s t a t e d  t h a t  
t h e i r  r a d i o s  w e r e  n o t  s t r o n g  e n o u g h  t o  b r i n g  i n  t h e  
p r o g r a m s  f r o m  t h e  l a r g e  c i t i e s  a n d  n e t w o r k s .  
S e c t i o n  I I I  o f  t h e  q u e s t i o n n a i r e  c o n c e r n e d  
q u e s t i o n s  a b o u t  t h e  s t u d e n t s  s c h o o l  l i f e  a n d  m u s i -
c a l  c a r e e r .  M o r e  s t u d e n t s  i n d i c a t e d  t h e y  b e l o n g e d  
t o  t h e  m i x e d  c h o r u s  t h a n  a n y  o f  t h e  o t h e r  m u s i c a l  
g r o u p s  i n  s c h o o l .  S e v e n t y - o n e  b e l o n g e d  t o  t h e  
m i x e d  c h o r u s  o r  c h o i r  a n d  t h e  b a n d  w a s  n e x t  w i t h  
t w e n t y - f i v e  b e l o n g i n g .  S i x t y - t w o  r e s p o n d e n t s  f e l t  
t h a t  r a d i o  p r o g r a m s  h a d  h e l p e d  t o  m a k e  t h e m  a  
b e t t e r  p e r f o r m e r  i n  t h e i r  h i g h  s c h o o l  m u s i c a l  
g r o u p s .  O n l y  t w e n t y - n i n e  t h o u g h t  t h a t  t h e y  w o u l d  
l i k e  t o  m a k e  m u s i c  t h e i r  c a r e e r .  O u t  o f  1 6 3  
r e s p o n s e s  t h e r e  w e r e  e i g h t y  r e s p o n s e s  i n d i c a t i n g  
t h a t  t h e  s t u d e n t s  h a d  t a k e n  p r i v a t e  l e s s o n s  o n  
m u s i c a l  i n s t r u m e n t s .  O n l y  t h i r t y - n i n e  r e s p o n d e n t s  
i n d i c a t e d  t h e y  d i d  n o t  l i k e  b e i n g  i n  s c h o o l ,  a n d  
e i g h t e e n  a d m i t t e d  h a v i n g  e v e r  f a i l e d  i n  b e i n g  
p r o m o t e d •  
S e c t i o n  I V  i s  a n  i m p o r t a n t  s e c t i o n  o f  t h e  
q u e s t i o n n a i r e  b e c a u s e  i t  s h o w s  t h e  a c t u a l  p r e f e r e n c e  
5 2  
of the students regarding fifty radio programs to 
which they listen. The most meaningful way of 
presenting the results of Section IV was to insert 
a table which included the tabulated results of all 
fifty of the questions in Section IV. Table II, 
Favorite Radio Programs, was inserted on the 
following pages of this survey. 
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T A B L E  I I  
F a v o r i t e  R a d i o  P r o g r a m s  
C l a s s i f i c a t i o n  
T h e  s t u d e n t s  w e r e  a s k e d  t o  u s e  a  f i g u r e  1  t o  r a t e  
t h e i r  f a v o r i t e  r a d i o  p r o g r a m s ;  a  f i g u r e  2  t o  r a t e  
t h e i r  s e c o n d  c h o i c e  p r o g r a m s ;  a  f i g u r e  3  t o  r a t e  
t h e i r  t h i r d  c h o i c e  p r o g r a m s ;  a n d  a  f i g u r e  4  f o r  
t h o s e  p r o g r a m s  t h e y  d i d  n o t  l i k e .  T h e y  w e r e  
i n s t r u c t e d  t o  l e a v e  t h e  s p a c e  b l a n k  i f  t h e y  w e r e  
n o t  a c q u a i n t e d  w i t h  t h e  p r o g r a m .  
P r o g r a m s  
1 - - - 2 - - - 3 - - - 4 - - - B l a n k  
T e m p o ,  T u n e s ,  a n d  T i m e s  ( K X L E )  • •  3 5  • •  3 1  • •  2 6  • •  3 7  • •  4 8  
A  S o n g  F o r  Y o u  ( K X L E )  • • • • • • • • • • •  2 8  • •  3 6  • •  3 5  • •  2 8  • •  4 9  
H a r r y  B a b b i t  S h o w  ( K I M A )  • • • • • • • •  8  • •  1 8  • •  1 8  • •  4 9  • •  7 6  
D o n  M c N e i l l  B r e a k f a s t  C l u b  • • • • • •  4 1  • •  2 7  • •  2 7  • •  3 7  . •  4 5  
L i b e r t y  J a m b o r e e  • • • • • • • • • • • • • • • •  3 4  • •  3 0  • •  2 9  • •  3 0  • •  5 4  
F i v e - F i v e  R e q u e s t  ( K X L E )  • • • • • • • •  9 4  • •  3 5  • •  2 1  • •  5  • •  2 1  
S u n d a y  A f t e r n o o n  R e c o r d  P a r t y  • • •  1 7  . •  4 5  • •  2 8  • •  2 8  • •  5 5  
S u n d a y  A f t e r n o o n  C o n c e r t  E o u r  • • •  6  • •  1 5  • •  2 1  • •  6 9  • •  5 9  
S h o w t i m e  ( K X L E )  • • • • • • • • • • • • • • • • •  1 4  • •  2 3  • •  4 3  • •  2 0  • •  7 7  
M e l o d y  C l u b  ( K X L E )  • • • • • • • • • • • • • •  9  • •  3 3  • •  3 0  • •  2 3  • •  8 2  
T h r e e  ~uarter T i m e  ( K X L E )  • • • • • • •  1 6  • •  4 0  • •  3 7  • •  2 5  • •  5 9  
( N o t e :  D a t a  f o r  t h i s  t a b l e  w a s  o b t a i n e d  f r o m  t h e  
f i f t y  p u e s t i o n s  i n  S e c t i o n  I V . )  
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Club 1240 (KXLE) •••••••••••••••• 49 •• 41 •• 31 •• 15 •• 41 
Billboard of Hits (KXLE} •••••••• 55 •• 33 •• 19 •• 16 •• 54 
'Myst er i o s o ( KX LE } • • • • • • • • • • • • • • • 3 4 •• 2 9 • • 2 5 • • 3 2 • • 5 7 
V.usio Out of the West (KXLE) •••• 40 •• 30 •• 21 •• 25 •• 61 
Lady Hamilton (KXLE) •••••••••••• 9 •• 11 •• 25 •• 67 •• 65 
1lusioal Bouquets (KXLE) ••••••••• 11 •• 28 •• 30 •• 45 •• 63 
Old Heidleberg (Harmonaires) •••• 56 •• 22 •• 25 •• 17 •• 57 
Musie America Loves Best (KXLE).31 •• 33 •• 28 •• 38 •• 47 
Words and l~usic (KXLE) •••••••••• 23 •• 31 •• 17 •• 17 •• 89 
Stars on Parade (KXLE) •••••••••• 40 •• 35 •• 17 •• 25 •• 62 
Gue st St a r ( KX LE ) • • • • • • • • • • • • • •• 31 • • 2 2 • • 3 0 • • 2 3 • • 7 1 
7 to 2 (KXLE) ••••••••••••••••••• 62 •• 23 •• 26 •• 9 •• 57 
What is America Playing? (KXLE).31 •• 21 •• 35 •• 19 •• 71 
Ellensburg High School - ~onday.41 •• 23 •• 21 •• 31 •• 61 
Saxton Classified Headlines ••••• 19 •• 7 •• 34 •• 44 •• 73 
Ellensburg High School - Thurs •• 23 •• 11 •• 13 •. 28 •• 102 
Eddie Arnold Show ••••••••••••••• 67 •• 24 •• 23 •• 16 •• 47 
Lucky Lager Dance Time ••••••••• 128 •• 14 •• 11 •• 8 .• 16 
Jimmy Lyons' Disk Jocky Show •••• 40 •• 24 •• 21 •• 9 •• 83 
Salt Lake City Tabernacle Choir.29 •• 13 •• 20 •• 34 •• 81 
Cote Glee Club •••••••••••••••••• 20 •• 23 •• 17 •• 47 •• 70 
Standard Hour ••••••••••••••••••• 27 •• 22 •• 19 •• 38 •• 71 
Symphony Hour ••••••••••••••••••• 18 •• 15 •• 24 •• 44 •• 76 
Mario Lanz a ••••••••••••••••••••• 4 2 •• 2 6 •• 3 0 •• 2 5 •• 6 O 
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Jack Owens' Show ••••••••••••••• 40 •• 18 •• 32 •• 24 •• 85 
Arthur Godfrey ••••••••••••••••• 35 •• 22 •• 26 •• 41 •• 53 
Curt Massey •••••••••••••••••••• 34 •• 18 •• 25 •• 26 •• 74 
Jack Benny Show ••.••••••••••••• 83 •• 30 •• 13 •• 8 •• 43 
The Chesterfield Show - Crosby.65 •• 33 •• 18 •• 12 •• 49 
Doris Day Show •.••••••••••••••• 76 •• 23 •• 10 •• 11 •• 57 
Peggy Lee Show ••••••••••••••••• 53 •• 29 •• 17 •• 13 •• 75 
Club 15 ••••.••••••••••••••••••• 47 •• 24 •• 31 •• 18 •• 57 
Gene Autry Program ••••••••••••• 42 •• 17 •• 40 •• 25 •• 53 
Jack Smith Show •••••••••••••••• 33 •• 15 •• 25 •• 29 •• 79 
Telephone Hour ••••••••••••••••• 34 •• 28 •• 25 •• 29 •• 61 
Railroad Eour •••••••••••••••••• 30 •• 21 •• 23 •• 28 •• 79 
U.S.AF Recruiting Band ••••••••• 43 •• 41 •• 18 •• 15 •• 60 
Treasury Bandstand ••••••••••••• 28 •• 30 •• 18 •• 24 •• 77 
The Longine Symphonette •••••••• 18 •• 10 •• 31 •• 4,6 •• 72 
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T o  f u r t h e r  i l l u s t r a t e  t h e  d i f f e r e n c e s  i n  
p r e f e r e n c e s  o f  t h e  r e s p o n d e n t s  i n  t h i s  s u r v e y ,  a  
g r a p h  w a s  c o n s t r u c t e d  w h i c h  i n c l u d e d  t e n  o f  t h e  
r e p r e s e n t a t i v e  p r o g r a m s  f r o m  S e c t i o n  I V  o f  t h e  
~uestionnaire. 
T h e  n u m b e r s  t o  t h e  l e f t  o f  t h e  g r a p h  a r e  
d i v i d e d  i n t o  f r e q u e n c i e s  o f  f o u r  a n d  r e f e r  t o  t h e  
n u m b e r  o f  r e s p o n d e n t s  r a t i n g  a  c e r t a i n  p r o g r a m .  
T h e  f i g u r e s  1 ,  2 ,  3 ,  a n d  4 ,  r e f e r  t o  t h e  r a t i n g s  o f  
e a c h  p r o g r a m ,  a n d  t h e  f i g u r e  5  i n  e a c h  g r o u p  s t a n d s  
f o r  t h e  n u m b e r  o f  r e s p o n d e n t s  w h o  w e r e  n o t  
a c q u a i n t e d  w i t h  a n y  o f  t h e  p r o g r a m s .  T h e  R o m a n  
n u m e r a l s  u n d e r n e a t h  t h e  f i g u r e s  1 ,  2 ,  3 ,  4 ,  a n d  5 ,  
r e f e r  t o  t h e  n u m b e r s  o f  t h e  p r o g r a m s  a s  t h e y  
a p p e a r e d  i n  t h e  q u e s t i o n n a i r e .  
V I  • • • • • • • • • • • • • • • • • • • • • • • • • • • • •  F i v e - F i v e  R e q u e s t  
V I I I  • • . • . . . • . . . . •  S u n d a y  A f t e r n o o n  C o n c e r t  H o u r  
X X I X  • • . • • . . • • • • • . . . • • • • • .  L u c k y  L a g e r  D a n c e  T i m e  
X X I I I  • • • . • • • . . • • . . . . • • • • • • . • • • • . • . • • .  7  t o  2  
X X X I X  • • • • • • • • • • • • • • • • • • • • • • • • •  J a c k  B e n n y  S h o w  
X V I I I  • • . • • • • • • • • • • •  O l d  H e i d e l b e r g  H a r m o n a i r e s  
X I I I  • • • . • • • • . . • • • . • • • • • • • • .  B i l l b o a r d  o f  H i t s  
X I I  • . • • • . • . • • • • • • • • . • • • • • • • • • • • • • • •  C l u b  1 2 4 0  
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X I V  • • • • • • • • • • • • • • • • • • • • • • • • • • •  M y s t e r i o s o  
X X V I I  • • • • • • • • • • • • • • • • • • •  E l l e n s b u r g  H i g h  S c h o o l  
G r a p h  I ,  F r e q u e n c y  o f  P r e f e r e n c e  R a t i n g s ,  h a s  b e e n  
i n s e r t e d  i n  t h e  f o l l o w i n g  p a g e s  o f  t h i s  s u r v e y .  
5 8  
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A s  i l l u s t r a t e d  b y  G r a p h  I  o n  p a g e .  5 9  o f  t h i s  
s u r v e y ,  L u c k y  L a g e r  D a n c e  T i m e  r e c e i v e d  t h e  ~ighest 
p r e f e r e n c e  r a t i n g  o f  a n y  o f  t h e  f i f t y  p r o g r a m s  i n  
S e c t i o n  I V .  T h e  n e x t  h i g h e s t  r a t i n g  p o l l e d  b y  a n y  
p r o g r a m  w a s  t h e  F i v e - F i v e  R e g u e s t ,  a  p r o g r a m  t h a t  
t h e  h i g h  s c h o o l  stude~ts a r e  a b l e  t o  h e a r  i n  t h e  
a f t e r n o o n s  a f t e r  s c h o o l .  
T h e  p r o g r a m  t h a t  r e c e i v e d  t h e  l o w e s t  r a t i n g  
o f  a n y  w a s  t h e  S u n d a y  A f t e r n o o n  C o n c e r t  H o u r  t o  
w h i c h  o n l y  s i x  r e s p o n d e n t s  g a v e  a  l  r a t i n g .  ~ 
H a r r y  B a b b i t  S h o w  w a s  o n l y  g i v e n  a  1  r a t i n g  b y  
e i g h t  r e s p o n d e n t s .  T h i s  c a n  b e  a c c o u n t e d  f o r  b y  
t h e  f a c t  t h a t  ~ H a r r y  B a b b i t  S h o w  c o m e s  o v e r  Klt~A 
i n  Y a k i m a .  
T h e  r e s u l t s  o f  t h i s  l a s t  s e c t i o n  o f  t h e  
q u e s t i o n n a i r e  s h o w s  a  v e r y  s t r o n g  p r e f e r e n c e  f o r  
t h e  p o p u l a r  r e c o r d  p r o g r a m s ,  a n d  a  l o w  p r e f e r e n c e  
f o r  s e m i - c l a s s i c a l  a n d  c l a s s i c a l  r e c o r d  p r o g r a m s .  
T h e  r e s u l t s  o f  t h i s  s e c t i o n  a r e  c o n s i s t e n t  w i t h  t h e  
r e s u l t s  o f  t h e  r e s t  o f  t h e  q u e s t i o n n a i r e .  
T h e  f o l l o w i n g  c o n c l u s i o n s  a r e  j u s t i f i a b l e  
a c c o r d i n g  t o  t h e  d a t a  g a t h e r e d  a n d  i n t e r p r e t e d  i n  
t h i s  c h a p t e r .  
1 .  T h e r e  w a s  l i t t l e  d i f f e r e n c e  i n  t h e  
6 0  
listening habits of the respondents grouped 
according to schools. 
2. The listening habits of students 
classified by grades showed little difference. 
3. Respondents grouped accordjng to sex were 
the most identical of any of the listening groups. 
4. A high percentage of the respondents 
preferred to listen to dance bands, but they showed 
a definite preferrence for bands playing commercial 
and sweet music. 
5. Popular record programs were the most 
popular of any type of program, 
6. More boys liked sports programs than girls, 
but the boys still preferred popular record 
programs over any others. 
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C H A P T E R  V  
S u m m a r y  a n d  C o n c l u s i o n s  
S u m m a r y  
T h e  p u r p o s e  o f  t h i s  s u r v e y  w a s  t o  d e t e r m i n e  
t h e  r a d i o  l i s t e n i n g  h a b i t s  o f  K i t t i t a s  C o u n t y  h i g h  
s c h o o l  s t u d e n t s '  m u s i c a l  t a s t e s ,  a n d  h o w  t h e y  
r e l a t e d  t o  d i f f e r e n t  p e r s o n a l  f a c t o r s  o f  t h e  h i g h  
s c h o o l  s t u d e n t ' s  e v e r y  d a y  l i f e .  
R a d i o  h a s  b e e n  a n  i m p o r t a n t  f a c t o r  i n  t h e  l i v e s  
o f  h i g h  s c h o o l  s t u d e n t s .  R e s e a r c h ,  r e v i e w e d  i n  t h i s  
s t u d y ,  h a s  r e v e a l e d  t h a t  t h e y  s p e n d  u p  t o  t h r e e  a n d  
o n e  h a l f  h o u r s  e v e r y  d a y  l i s t e n i n g  t o  t h e  r a d i o .  
I t  h a s  b e e n  a  p r o b l e m  o f  e d u c a t o r s  t h a t  s t u d e n t s  
s p e n d  t i m e  l i s t e n i n g  t o  p r o g r a m s  w h i c h  d o  n o t h i n g  
f o r  t h e  l i s t e n e r  f r o m  a  c u l t u r a l  s t a n d p o i n t ,  b u t  
t h i s  s t u d y  a l s o  p r o v e d  t h a t  i t  h a s  b e e n  p o s s i b l e  t o  
h e a r  e x c e l l e n t  p r o g r a m s  w h i c h  c o u l d  s e r v e  t o  e l e v a t e  
c u l t u r a l  a c h i e v e m e n t .  T h i s  s t u d y  e m p h a s i z e d  t h e  
f a c t  t h a t  r a d i o  h a s  m a d e  i t  p o s s i b l e  f o r  p e o p l e  i n  
a l l  s t a t i o n s  o f  l i f e  t o  l i s t e n  t o  t h e  b e s t  i n  m u s i c a l  
a t t a i n m e n t  i n  t h e  f o r m  o f  m u s i c a l  p r o g r a m s  a n d  
c o n c e r t s .  
6 1  
Many educators have felt that radio has been 
a detrimental factor to our culture. They have 
favored government control of radio, which would 
have been patterned after the British Broadcasting 
System. Harris 1 reported that more serious music 
was broadcast in the United States than in England. 
Radio has been ~ gigantic enterprise capable 
of doing great things. Because of this, the 
American listener has been able to hear a~y quality 
of music at his own choosing. Dykema 2 has written 
of the availability of good musical programs which 
listeners have been able to hear over the radio. 
This study has revealed that music has comprised a 
large portion of our radio programs. 
Music educators have been confronted with the 
fact that high school students spend a large amount 
oftime listening to the radio. This survey has 
reviewed information about movements and projects 
that have been designed to improve the radio 
listening habits of school students. According to 
1. Harris, E. H., Supra., p.10. 
2. Dykema, Peter W., Supra., p.11. 
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that information and research, educators have been 
able to improve the musical tastes of students, by 
their teaching of discriminating listening. 
The potentiality of radio is available for use 
by music educators as a valuable teaching tool. 
It is their duty to be cognizant of radio's 
possibilities. 
Procedure and Organization of the Data 
In order to obtain a complete picture of the 
high school student's radio listening habits, a 
questionnaire was constructed and presented to 181 
high school students in Cle Elum, Thorp, Kittitas, 
and Ellensburg. The first section of the 
questionnaire included information about the 
respondent's home life and determined the sex and 
grade of each respondent. The second section 
concerned the respondent's interest in radio and 
his preference for different types of programs. 
Section III included questions about the student's 
musical activities, and inquired if he enjoyed 
being in school. The last section of the 
questionnaire concerned the respondent's actual 
preference for fifty radio programs. 
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T h e  r e s p o n s e s  t o  a l l  o f  t h e  q u e s t i o n s  i n  t h e  
q u e s t i o n n a i r e s  w e r e  f i r s t  t a b u l a t e d .  T h e  
q u e s t i o n n a i r e s  w e r e  t h e n  c l a s s i f i e d  a c c o r d i n g  t o  
s c h o o l s ,  g r a d e s ,  a n d  s e x ,  a n d  c o m p a r e d  w i t h  t h e  
r e s p o n s e s  t o  t h e  q u e s t i o n s  i n  S e c t i o n  I I  o f  t h e  
q u e s t i o n n a i r e .  T h e  r e s u l t s  o f  t h e  r e s e a r c h  i n  t h i s  
s u r v e y  h a s  b e e n  i n c l u d e d  i n  C h a p t e r  I V .  T a b l e  I ,  
p r e s e n t s  t h e  r e s u l t s  o f  c o m p a r i s o n  b y  s e x ,  a n d  T a b l e  
I I  i l l u s t r a t e s  t h e  r e s u l t s  o f  t h e  r e s p o n d e n t ' s  
p r e f e r r e n c e  r a t i n g s  t h e  f i f t y  r a d i o  p r o g r a m s  i n  
S e c t i o n  I V  o f  t h e  q u e s t i o n n a i r e .  G r a p h  I  f u r t h e r  
i l l u s t r a t e s  t h e  r e s p o n d e n t s '  p r e f e r e n c e  r a t i n g s  o f  
t e n  r e p r e s e n t a t i v e  p r o g r a m s .  B o t h  o f  t h e  t a b l e s  a n d  
t h e  g r a p h  a r e  i n c l u d e d  i n  C h a p t e r  I V  o f  t h i s  t h e s i s .  
C o n c l u s i o n s  
D a t a  o b t a i n e d  f r o m  t h i s  s u r v e y  s e e m s  t o  j u s t i f y  
t h e  f o l l o w i n g  c o n c l u s i o n s  r e g a r d i n g  r a d i o  l i s t e n i n g  
h a b i t s  o f  h i g h  s c h o o l  s t u d e n t s  c o n c e r n i n g  m u s i c .  
1 .  T h e  r e s p o n d e n t s  c o v e r e d  b y  t h i s  s u r v e y ,  
p r e f e r  p o p u l a r  r e c o r d  p r o g r a m s  a n d  D i s k  J o c k e y s '  
p r o g r a m s  o v e r  a l l  o t h e r  t y p e s  o f  r a d i o  p r o g r a m s .  
2 .  T h e r e  w a s  o n l y  a  s l i g h t  d i f f e r e n c e  i n  t h e  
c o m p a r i s o n  o f  l i s t e n i n g  h a b i t s  a m o n g  b o y s  a n d  g i r l s ,  
d i f f e r e n t  s c h o o l s ,  a n d  t h e  f o u r  g r a d e s  i n  h i g h  s c h o o l .  
3 .  T h e  r e s u l t s  r e v e a l e d  t h a t  t h e  r e s p o n d e n t s  
d o  n o t  l i k e  t o  l i s t e n  t o  s e r i o u s  f o r m s  o f  m u s i c ,  
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The results of this survey substantiate 
from previous research concerning preference 
school students concerning radio listening 
5. The 181 respondents are not taking full 
advantage of the radio ability to improve their 
musical culture. 
Limitations 
The following limitations are evident: 
1. The results of a questionnaire must be 
interpreted by a mental process. This investigator 
attempted to be unbiased and objective. 
2. In the light of previous research, this 
survey is justified, but it would be a better 
survey if it covered a larger group of respondents. 
Educational Implications and Recommendations 
1. Teachers in the high school should take on 
active interest in the student's radio listening 
habits. They should be aware of whAt the student 
listens to, and what programs are available. 
2. Teachers should be encouraged to attempt to 
improve the listening habits of the students. 
3. Radio should be used to help create an 
interest and desire for better tastes in music. 
4. All educators should be cognizant of the 
potentiality of radio as an instrument capable of 
improving our cultural standards. 
5. It is recommended that the teaching of 
Better Listening should be entered into the curri-
culums of all high schools. 
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RADIO-LISTENING HABITS OF HIGH SCHOOL STUDENTS 
The following questionnaire is being presented to several high 
schools in the State of Washington. It is part of a study being conducted 
to find out your musical tastes concerning radio listening. The results 
of this questionnaire will be used to improve the music program in the 
high school.· 
DIRECTIONS: 
1. Do not sign your name. The answers which you write will not be 
connected with you or ~ou.~ family. 
2. Answer all questions truthfully. 
3. · Follow the instructions carefully given before each group of 
questions, or after the question. 
4. If you do not understand a question, ask your teacher or the 
person who is administering the questionnaire.· 
SECTION I: Personal Data 
1. Name of School 
2. Uh.at grade are you in? [Check one) --·------
1) Freshntln 
---
___ 2} Sophomore 
___ 3) Junior 
___ 4) Senior 
3. Are you a boy or girl? (Check one) 
__ l) Boy 
__ 2) Girl 
4.· Do you live in the town or city where the school you are now 
attending is located? (Check one) 
5. 
___ l) I live in the city or town where I am now attending 
school. 
___ 2) I do not live in the city or town, but live outside of 
the town or city. 
If you live on a farm, how much tim do you spend on school days 
working on the farm? (Check one) 
___ 1) Less than two hours 
2) More than two 
---
__ _..3) More than three 
6. If you live in the town or country, how much time do you spend 
on work or odd jobs away from home? (Check one) 
1) Less than two hours 
---2) More than two 
---
___ 3) More than three 
7. · With whom do you live? (Check one) 
__ 1) I live with my mother and father. 
___ 2) I live with a guardian or guardians.·· 
__ _,3) I live with relatives other than my parents. 
___ 4) I live with one of my parents. 
8. Name your father's occupation . --------
9. Does your mother work away from home? (Check one) 
___ ) Yes 
J No 
- 2  . .  
1 0 .  H o w  m a n y  b r o t h e r s  a n d  s i s t e r s  l i v e  a t  h o m e  w i t h  y c r u ?  )  
l l .  H o w  l o n g  h a v e  y o u  l i v e d  i n  y o u r  p r e s e n t  h o m e ?  )  
1 2 .  D o  y o u  f e e l  t h a t  y o u r  h o m e  i s  a  h a p p y  p l a c e  t o  l i v e ?  ( C h e c k  o n e )  
_ _ _  )  Y e s  
_ _ _  )  N o  
1 3 .  H o w  m a n y  t i m e s  h a v e  y o u  m o v e d  i n  t h e  J S . S t  f i v e  y e a r s ?  )  
1 4 .  P l a c e  a  c h e c k  b e f o r e  e a c h  o r g a n i z a t i o n  t o  w h i c h  y o u  b e l o n g  a t  
t h e  p r e s e n t  t i m e ,  
. . . _ _ l )  B o y  S c o u t s  ( E x p l o r e r  S c o u t s )  
_ _ _  2 )  G i r l  S c o u t s  
~~3) C a m p f i r e  G i r l s  
--~4) F u t u r e  F a r m e r s  o f  A m e r i c a  
_ _ _  5 )  F u t u r e  H o m e m a k e r s  o f  A m e r i c a  
_ _  6 )  4 - H  C l u b  
_ _  7 )  D e M o l a y  
_ _ _  8 )  R a i n b o w  G i r l s  
W r i t e  i n  t h e  n a m e s  o f  a n y  m o r e  o r g a n i z a t i o n s  t o  w h i c h  y o u  b e l o n g  
t h a t  a r e  n o t  c o n n e c t e d  w i t h  y o u r  s c h o o l .  
l·--~~~~--~~~--~~~~-~~~~~~--~----
2 .  
3·~~~~~~~~~~~ 
4 .  - - - - - - - -
5·~~~~--~~~~~~~~--~ 
Sim'ICll II: Radio 
J.. Do you like to have the radio dialed to a musical pt"ogram when 
you are studying at home? (Check one) 
___ ) Yee 
___ ) No 
2. Do your parents usually allow you to listen to the radio program 
ot your own choosing? (Check one) 
___ ) Yes 
___ ) No 
.3-. Do you have your own personal radio? (Check one) 
___ } Yes 
__ )No 
4. How many radios are there at your home? (Check one) 
___ ) No radio 
___ ) One 
) Two 
---) Three 
} Four or more 
---5. If you live on a farm or in a town, is there a radio in your home 
which is strong enough to bring in the programs from the large 
networks and cities? {Check one) 
___ } Yes 
_ ) No 
6. Do you like to listen to most or the radio programs to which the 
• rest or the family listens? (Check one) 
) Yes 
---__ )No 
7.. Do you like to listen to symphony orchestra programs? (Check cne) 
___ ) Yes 
__ )No 
a. Do you like to listen to cowboy music over the radio? (Check one) 
) Yes 
---___ ) No 
9. Do you like to listen to dance bands over the radio? (Check one) 
) Yes 
---) No 
---10. To which band would you rather listen? (Check one) 
___ ) Stan Kentoh 
___ ) Guy Lombardo 
___ ) Don't know 
11. Which combo would you rather listen to? (Check one) 
) Oscar Peterson 
---) The Three Suns 
---) Don't know 
---12. Which kind of radio program do :you spend more time listening 
to during the week? (Check one) 
___ ) Sports news 
___ ) Popular record programs 
___ ) Symphony record programs 
- 4 -
1 , 3 . .  T o  w h i c h  b a n d  w o u l d  y o u  p r e f e r  t o  l i s t e n ?  ( C h e c k  o n e )  
_ _ _  )  D u k e  E l l i n g t o n  
_ _ _  )  S a m D ' . \ V  K a y e  
_ _ _  )  D o n ' t  k n o w  
1 4 .  W h i c h  o n e  o f  t h e s e  s i n g e r s  w o u l d  y o u  r a t h e r  h e a r ?  ( C h e c k  o n e )  
)  M a r i o  L a n z o  
- - -
_ _ _  )  J a m e s  M e l t o n  
_ _  )  D o n ' t  k n o w  
1 5 .  W h i c h  o n e  o f  t h e s e  b a n d s  w o u l d  y o u  r a t h e r  h e a r ?  ( C h e c k  o n e )  
)  E d d i e  H o w a r d  
- - -
_ _ _  )  W o o d y  H e r m a n  
)  D o n ' t  k n o w  
- - - - -
1 6 .  T o  w h i c h  k i n d  o f  p r o g r a m  d o  y o u  s p e n d  m o r e  t i m e  l i s t e n i n g ?  
( C h e c k  o n e )  
)  R o u n d t a b l e s  
- - -
- _ )  N e w s  C o m m e n t a t o r s  
_ _ _  )  D i s k  J  o c k y  
1  
s  R e c o r d  s h o w s  
1 7 .  T o  w h i c h  k i n d  o f  p r o g r a m  d o  y o u  s p e n d  m o r e  t i m e  l i s t e n i n g ?  
( C h e c k  o n e )  
_ _ _  )  M y s t e r y  P l a y s  
_ _ _  )  R e c o r d  P r o g r a m s  
1 8 .  T o  w h i c h  s i n g e r  w o u l d  y o u  r a t h e r  l i s t e n ?  ( C h e c k  o n e )  
_ _ _  )  M a r i a n  A n d e r s o n  
_ _  )  K a t e  S m i t h  
1 9 .  T o  w h i c h  k i n d  o f  p r o g r a m  d o  y o u  s p e n d  m o r e  t i m e  l i s t e n i n g ?  
( C h e o k  o n e )  
_ _ _  )  S p o r t s  e v e n t s  
_ _ _  )  M u s i c a l  p r o g r a m s  
2 0 .  T o  w h i c h  p r o g r a m  w o u l d  y o u  r a t h e r  l i s t e n ?  ( C h e c k  o n e )  
_ _ _  )  G a n g b u s t e r s  
_ _ _  )  B i n g  C r o s b y  S h o w  
)  D o n ' t  k n o w  
- - -
2 1 .  W h i c h  k i n d  o f  r a d i o  p r o g r a m  w o u l d  y o u  r a t h e r  h e a r ?  ( C h e c k  m e )  
_ _ _  )  B a s e b a l l  g a m e s  
_ _ _  )  P o p u l a r  r e c o r d  p r o g r a m s  
_ _ _  )  S y m p h o n y  p r o g r a m s  
2 2 .  W h o m  w o u l d  y o u  r a t h e r  h e a r  o n  t h e  r a d i o ?  ( C h e c k  o n e )  
_ _ _  )  G e n e  A u t r y  
_ _  )  J a c k  S m i t h  
2 3 .  T o  w h i c h  p r o g r a m  w o u l d  y o u  r a t h e r  l i s t e n ?  ( C h e c k  o n e )  
_ _  )  C l u b  1 5  
_ _ _  )  J a c k  B e n n y  S h o w  
2 4 .  W h i c h  m u s i c a l  g r o u p  w o u l d  y o u  r a t h e r  h e a r ?  ( C h e c k  o n e )  
_ _ _  )  U  . s .  N a v y  B a n d  
)  A n d r e  K o s t e l o n i t z  
- - -
-5-
SECTION III: School 
Please place an X in the blanks at the right if you are a member of 
the following high school music groups. Do not write anything in the 













Band •••••••••••••••••••••••••••••••• ( ) 
Boys' Glee Club •••••••••••••••••.•••• ( ) 
Mixed Chorus, or Choir ••••••••••••••• ( ) 
Girls' Glee Club ••••••••••••••••••••• ( ) 
Girls' Sextet •••••••••••••••••••••••• { ) 
Boys' Quartet •••••••••••••••••••••••• ( ____ ) 
Brass Sextet, or Brass Quartet ••••••• ( ) 
Madrigal • ••••••••••.•..•..••.•.•...•• ( ) 
Girls' Nonet ••••••••••••••••••••••••• ( ) 
Orchestra ••••••••••••••• ~ ••••••••• ~ •• ( ) 
Clarinet Quartet ••••••••••••••••••••• ( ) 
Woodwind Quintet, or WW Sextet ••••••• ( ) 
1. Do you feel that radio programs have helped to make you a better 
performer in your high school music groups? (Check one) 
___ ) Yes 
___ ) No 
___ ) Don't Know 
2. Would you like to make music your career either as a teacher or 
performer? (Check one) 
---
) Yes 
___ ) No 
) Don't Know 
---3. Have you ever taken private lessons outside of school, or are 
you now taking private lessons in voice, piano, or some other 
musical instrument? (Check one) 
) Yes 
---___ ) No 
4. How long have you taken lessons? (Check one) 
___ l) Less than one year 
_2) One year 
_3) Two years 
__ 4) More than two years 
j. Do you enjoy being in school? (Check one) 
) Yes 
---) No 
6. Have you ever failed to be promoted in any of your high school 
grades? (Check cne) 
___ ) Yes 
___ ) No 
- 6 -
S E C T I O N  I V :  R a d i o  P r o g r a m s  
T h e  f o l l o w i n g  r a d i o  p r o g r a m s  w h i c h  a r e  l i s t e d  b e l o w ,  a r e  m a d e  u p  
e n t i r e l y  o r  p a r t i a l l y  o f  m u s i c .  
D I R E C T I O N S :  
P l a c e  a  f i g u r e  . . . 1 . . .  i n  t h e  s p a c e  t o  t h e  r i g h t  o f  y o u r  f a v o r i t e  
r a d i o  m : o g r a m s ;  a  f i g u r e  ~ i n  t h e  s p a c e  t o  t h e  r i g h t  o f  y o u r  § e c o n d -
c h 9 i c e  p r o g r a m s ;  a  f i g u r e  . . l . . .  i n  t h e  s p a c e  t o  t h e  r i g h t  o f  y o u r  t h i r d -
Q h o i o e  p r o g r a m s ;  a n d  a  f i g u r e  . . J s _  i n  t h e  s p a c e  p r o v i d e d  f o r  t h o s e  
p r o m m s  y o u  S . Q  n o t  . ! . ! ! ! •  
I f  y o u  a r e  n o t  a c q u a i n t e d  w i t h  a  p r o g r a m ,  p l e a s e  l e a v e  t h e  s p a c e  
b l a n k •  
l •  T e m p o ,  T u n e s ,  a n d  T i m e s  ( K X L E )  • • • • • • • • . • • • . • • • • • • • • • • • •  (~~-) 
2~ A  S o n g  f o r  Y o u  ( K I L E )  • • • • • • • • • • • • • . • • • • . • . • • • • • • • . . . • • •  ( _ )  
. 3 •  H a r r y  B e . b b i  t t  S h o w  ( K I M I )  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  (  )  
4 .  D o n  M c N e i l  B r e a k f a s t  Club•~··••••••••••••••••••••••••••( )  
5 .  L i b e r t y  J a m b o r e e  ( W e s t e r n  M u s i c )  • • • • • • • • • • • • • • • • • • • • • • •  (  )  
6 •  F i v e - F i v e  R e q u e s t  ( K I L E )  • • • • • • • • • • • • • • • • • • • • • • • . • . • • • • •  (  )  
7 •  S u n d a y  A f t e r n o o n  R e c o r d  P a r t y  ( K X L E )  • • • • • • • • • • • • • • • • • • •  (  )  
8 •  S u n d a y  A f t e r n o o n  C o n c e r t  H o u r  ( K X L E )  • • • .  ···············<~~> 
9 .  S h o w t i m . e  ( l c r I B )  • • • • • • • • • • • . • • . • • • • • •  - : .  • • • • • • • • • . • . . .  ; ;  • • •  (  )  
1 0 .  M e l o d y  C l u b  ( K X L E ) .  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  .  •  ,  •  .  . • • • • •  (  )  
1 1 .  T h r e e  Q u a r t e r  T i m e  ( I \ X L E )  • • • • • • • • • • • • • . •  :  • • •  ,  • • • • • • • • • •  (  )  
1 2 .  C l u b  1 2 4 0  ( K X L E )  • • . . • • . • • • • • • • • • . . .  , ,  • . • • • • • • . •  l , .  • • • • • •  (  )  
1 . 3 .  B i l l b o a r d  o f  H i t s  ( K X L E )  • • • • • • • . • • . . • . • . .  
0  0  • • • • •  (  )  
1 4 •  
~sterioso ( K X L E ) . . . . . . . . . .  .  .  .  •  .  •  .  •  .  .  .  .  ,  .  ~. o .  0 0
, ,  ! G O o o ( _ )  
1 5 .  M u s i c  0 u t  o f  t h e  W e s t  ( K X L E )  • • • • • • • • • . • • • • • • • • • • • • • • . . •  (  )  
1 6 .  L a d y  H a m i l t o n  ( K X L E )  • • • • • • • . • • • • • • . • • • • • • . • . • • . •  ,  . . . . • •  (  )  








Old Heidelberg (Harmonaires).~····•••••••••••••••••••••<--~~> 
Music America Loves Best (KXLE)........ • •••••• , ••••• ( ) 
Words and Music (KXLE) ••••••••••••••••••••••••••••••••• (. ____ ) 
Stars on Parade (JiXLE) ••••• , •••••••••••••••••••••••••.• (. ____ ) 
Guest Star (KXLE) ••••••••••••••..•. o o •••••••••••••••••• (. ____ ) 
7 to 2 (KXI..E) ••••••••••••• c ••••••••••••••••••• , •••••••• ( ____ ) 
24. What is America Playing? (KILE) ••••••.•••••.•.•.••..•• ( ___ ) 
25. Ellensburg High School - Monday (KILE), , ••••••••••••••• ( ) 




Ellensburg High School - Thursday (KXLE) •••••.•••• .. (. __ ) 
Ed.die Arnold Show ••••••••••••••••••••••••••••••..•••••• (_) 
Lucky Lager Dance Time ••••••••••••••. , •••••••••• , .••••• (. ____ ) 
30. JimJ?Gr Lyons' Disk Jocky Show., •••••• •••••• ••••• •••••••••( ___ ) 
31. Salt Lake City Tabernacle Choir •••••••••••.•••••••••••• ( ) 
32. Cote Glee Club ••••••••••••••••••••••••.....•••••.•••.•• ( ____ ) 
33~ Stand.ard Ho'UI' •••••••••••••••••••••••••••••• ~ ••••••••••• ( ____ ) 









Mario Lanza ••••••••••••••••••••.• •c•~•••••o•••:;i••••• ... (_) 
Jack Owens' Show •••••••••••••• e •••••••••••••••••••••••• ( ____ ) 
Arth'Ur Gocifrey ••••••••••••••••••••••••••••••••••••••••• ( ____ ) 
C'UI't ~ssey •••••••••••••••••••••• :) ••••••••••••••••••••• ( ____ ) 
Jack Benny Show ••.•••••••••••.•••.•. :;! • " • o •••••••••••••• ( _____ ) 
The Chesterfield Show - Bing Crosby_. .................. (. __ ) 
Dor is Day Show ••••••••••••••••••••••••••..•••••••• o •••• ( ____ ) 
Peggj" Lee Show •••• o ••••••••••••••••••••• o : • , • • • • • • IJ ••• (....._) 
4 3 .  
4 4 .  
- 8 -
C l u b  1 5 .  •  •  •  •  •  •  •  •  .  •  •  •  •  •  •  •  •  •  .  •  •  •  •  .  •  .  •  o  •  •  •  •  •  •  •  •  •  • • •  ~ •  •  • • • •  (  )  
G e n e  A u t r y  P r o g r a m  • • • • • • • • • •  ,  • • • • • • • • • • • • • • • • • • • • • • • • • •  (  )  
4 5 . .  J a c k  S m i t h  S h o w  • • • • • • • • • • • • . • • • • • . • • • • . • . . • • • • • • . • • . • • •  (  )  
4 6 .  T e l e p h o n e  H o l l l '  • • • • • • • • • . • • • • • • • • • . • • • • . • • . • • • • . • . • • • • • •  (  _ _ _  )  
4 7  . . .  R a i l r o a d  H o l l r  • • • • • • • • • • • • • • • . • • • • • • • . • • • • • • • • • • • • • • •  l
1  
• •  (  )  
4 8  . .  
u . s .  A F  R e c r u i t i n g  B a n d  • •  
.  .  . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . .  (  )  
4 9 . .  T r e a s u z y  B a n d s t a n d  • • • • • . • • • • • • . • • • • • • • • • • . • • • • • . • • • • . • •  (  )  
5 0 , . .  T h e  L o n g i n e  · ·  S y m p h o n e t t e  • • • • . • • • • • • . • • • • • • • • • • • . . . • • • • •  (  )  
